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nied NOTICE. | 


Respecting the Official Work of the American Gas 
Light Association. 
Pets ee ae 
AMERICAN GAS LIGHT ASSOCIATION, 
SECRETARY'S OFFICE, 
530 Broadway, N. Y., Dec. 13, 1904. 


To the Members American Gas Light Association: As there seems to 

some misunderstanding respecting the standing of the official 
management of the Association, members will please note that the un- 
dersigned is the Secretary of the Association, and that Mr. A. EB. For- 
sta'l is carrying forward the work of the Practical Class. All cor- 
respondence in connection with the Practical Class should therefore be 
adcressed to Mr. A. E. Forstall, 58 William street, and all other matter 
Periaining to the Association to Mr. GEORGE G. RAMSDELL, Secretary, 
at tue above address, 





ENTERED AT THE POST OFFICE AT NEW YORK, N. Y., 
AS SECOND-CLASS MATTER. 


{OFFICIAL NOTICE. | 


Twenty-eighth Annual Meeting, Western Gas Asso- 
ciation. 
—_ 
WESTERN GAS ASSOCIATION, 
OFFICE OF SECRETARY, NEW ALBANY, IND., 
April 27th, 1905. 

To the Members of the Western Gas Association: The twenty-eighth 
annual meeting of the Western Gas Association will be held at the 
Auditorium Hotel, Chicago, May 17, 18 and 19, and will be called to 
order by the President, Mr. O. O. Thwing, of St. Louis, Mo., at 10 a.M., 
May 17th. 

The Auditorium Hotel has also been selected as headquarters, the 
rates in which are as follows: European plan: Rooms, single, without 
bath, $2 to $3; single, with bath, $3.50 to $4; double, without bath, 
$3 to $4; double, with bath, $5 to $6. 

The following papers will be presented: 

‘*The Practical Enrichment of Low Candle Power Coal Gas with 
Benzol: Its Convenience and Advantages,” by Mr. Fred. B. Wheeler, 
Detroit, Mich. 

‘*Cement Joints,” by Mr. Jacob D. von Maur, St. Louis, Mo. 

‘*The Ideal Corporation,” by Mr. N. D. Cochran, Toledo, O. 

‘*The Prevention of Stoppages in Services, Meters and House Pipes 
in Cold Weather,” by Mr. Irvin Butterworth, Grand Rapids, Mich. 

**Coal Sampling and Testing,” by Mr. W.B. Calkins, Fairmount, 
Va. 

** Acetylene,” by Mr. J. M. Morehead, Chicago, IIls. 

‘‘The Rotary Blower and Exhauster: Its Construction, Efficiency 
and Application,” by Mr. George C. Hicks, Connersville, Ind. 

‘* Kansas Oil,” by Mr. K. M. Mitchell, St. Joseph, Mo. 

‘* Texas Oil,” by Mr. Thos. D. Miller, New Orleans, La. 

‘‘ Report and History of the Western Gas Association’s Exhibit at the 
World’s Fair,” by Mr. F. H. Shelton, Philadelphia, Pa. 

‘* Experience as an Exhibiter at the World’s Fair,” by Mr. O. N. 
Guldlin, Fort Wayne, Ind. 

‘*The Evolution of the Engineer,” by Mr. B. E. Chollar, Kansas 
City. Mo. 

“ Wrinkle Department, ” edited by Mr. W. A. Baehr, St. Louis, Mo. 

A short topic on the ‘Use of Taras Fuel in Bench Firing,” by Mr. 
K. C. Sherman, New Haven, Conn. 


Reduced rates on the certificate plan have been obtained from the 
following Passenger Associations: Central Passenger Association, 
Western Passenger Association, Trunk Line Association, Southeastern 
Passenger Association, New England Passenger Association, excepting 
the Eastern Steamship Company. 

The territory embraced by the above associations is located in all the 
States east of the longitude of Denver and Cheyenne, excepting Texas, 
Oklahoma, Indian Territory, Arkansas and the southern half of 
Missouri. Persons attending will obtain from railroad agent at start- 
ing a certificate stating thai full fare has been paid to Chicago for the 
purpose of attending the meeting of the Western Gas Association. 
These certificates are to be givem to the Association’s Secretary, who 
will make proper indorsement, turning them over to a representative 
of the Passenger Association who will be present, and from whom 
members will obtain them upon the payment of 25 cents. This will 
enable the holder to purchase a return ticket at one-third the regular 
rates, 
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The Southwestern Excursion Association of Railways, embraced in 
the States of Texas, Arkansas, Southern Missouri, Oklahoma and In- 
dian Territory, have also granted reduced rates on the certificate plan. 

Going tickets can be purchased from May 13th to May 17th, and will 
be good returning, from May 18th to May 22d. 


Rates are obtainable by all who may attend the Association meeting 
regardless of membership. Persons not living in the above territory 
are advised to purchase tickets to nearest point within said territory, 
and from there purchase on certificate plan a ticket to Chicago. 

The local committee states that arrangements have been completed 
for a dinner, with a vaudeville entertainment on the evening of Thurs- 
day, May 18th, at the Chicago Athletic Club, and is practically a 
repetition of the plan of entertainment provided for the Western Gas 
Association at its last meeting in Chicago. The charge for the above 
entertainment is $5. 

The luacheon for the ladies is to be given about 1 o’clock, the after- 
noon of Thursday, together with an entertainment at one of the Chicago 
theaters in- the evening. Should more than one lady accompany a 
member a charge of $2 will be made for each additional. 

An invitation is cordiaJly extended to members of other Associations 
to be present and take part in the discussions. 

Membership blanks will be mailed to members, and they are urged 
to use their endeavors in securing new members from among their 
immediate associates. Jas. W. Dunbar, Secretary. 








BRIEFLY TOLD. 
eehaiiliiniiniens 

THE FinAL RESULT OF THE REPORT AND RECOMMENDATIONS OF THE 
LEGISLATIVE COMMITTEE THAT INVESTIGATED LIGHTING CONDITIONS IN 
GREATER NEw YorK.—This is an epitome of the action taken by the 
Legislature on the 4th inst., respecting the matter named in the heading: 
The bill to put the selling rate per 1,000 cubic feet toordinary consumers 
at 80 cents, save in certain outlying sections of the city, which sections 
were specifically named, was defeated. The other six measures were 
adopted. These include: The establishing of a 75-cent per 1,000 rate for 
gas furnished to the city for municipal account and use; fixing the rate 
that may be charged for electric current used in the street lamps and in 
public buildings in the city; fixing the rate that may be charged for 
electric current supplied to ordinary consumers; conferring upon the 
Commissioner of Electricity, Gas and Water Supply authority to test and 
report upon the quality and candle power—the nature of which as to the 
named factors is detailed in the bill—being daily supplied; enabling 
New York city to utilize the water supplies it needs for its domestic 
purposes in generating electric current to be used in operating a muni- 
cipal plant; establishing a State Commission (clothed with most 
arbitrary powers) to control and regulate the acts of gas and electric 
lighting companies. Six of these measures are or will be speedily in 
the hands of Mayor McClellan for his acquiescence; the seventh being 
a general measure will not come before him. There is no doubt that 
all of the seven will receive the Governor’s signature. 





NoTEsS—— 

AT the annual meeting of the shareholders in the Cincinnati Gas and 
Electric Company the Directors elected were Messrs. 8S. R. Burton, J. 
T. Carew, B.S. Cunningham, J. B. Foraker, Jr., R. A. Holden, A. H. 
Hinkle, N. G. Kenan, M. E. Moch, W. C. Procter, C. H. Rowe, W. S. 
Rowe, J. G. Schmidlapp, C. P. Taft, M. M. White and C. L. Werk. 
President Kenan’s annual report for the year showed that the Company 
in its gas division had sent out 319,900,000 cubic feet more gas than the 
quantity disposed of the previous twelvemonth. The increase in 
consumers figured 22.1 per cent., and it is now serving gas to 51,342 
patrons. During the year 44.6 miles of street mains were laid. The 
increase in the output of the Company’s electric division is returned at 
14.5 per cent. At the organization of the Board no change was made in 
the executive management, save that Mr. Theodore Clauss, the Com- 
pany’s Treasurer, was directed to take over the duties of Secretary, 
which position was made vacant through the resignation of Mr. Henry 
W. Sage. Mr. Clauss’ official title is now that of Secretary-Treasurer. 


THE Taunton (Mass.) Gas Company has secured handsome, new of- 
fices in a prominent part of City Square. 


Gas was supplied to the residents of Houghton, Mich., last week. 
Manager Baehr is to be congratulated on the celerity with which the 
work was completed. 


Houpers of the bonds of the Washington (D. C.) Gas Company, 
known as series A and B have been notified that the bonds will be 
called January ist, 1906. The holders, however, are allowed to exer- 
cise the option of having these securities continued to the date of 


maturity on the condition that the rate of interest be reduced from 6 to 
4 per cent, 


[Report of Proceedings.—Continued from page 691.] 


TWENTY-FIRST ANNUAL MEETING, OHIO Gé 
LIGHT ASSOCIATION. 
woseneniiinae 


HELD AT PITTSBURGH, Pa., MARCH 15, 16 AND 17, 1905. 





SrconD Day, MorNING SEssION. 

The President—As we have a few minutes before taking a recess 
luncheon, I will call on Mr. Eugene Sayer, of Denver, Col., to gi: 
demonstration of his calorimeter. 

Mr. Sayer gave the necessary demonstration,' which was followed 
a brief discussion, and the awarding of a vote of thanks to the dem 
strator. 

A WorpD oR TWO FROM THE PRESIDENT. 
The President—Before we take our noon recess I would like to cal] 
attention to the fact that this afternoon we will take up the Question 
Box. As you will notice it is very voluminuous and of course we wil] 
not be able to read the questions propounded and the printed answers 
thereto and orally discuss each of the questions therein found. Unless 
objection is made I would suggest that each of the members of the 
Association glance through the Question Box, making note of any ques- 
tion he desires to call attention to or to hear orally discussed and that 
each member hand the slip containing a note of the question which he 
desires discussed either to the Secretary or to Mr. Doherty so that when 
the Question Box comes up this afternoon these queries may receive our 
attention. I notice that the answers to some of these questions are con- 
tradictory. For instance, this morning in looking it over I noticed 
some questions to which were several answers diametrically opposed to 
each other. If there are any questions of that character about which 
there seems to be a conflict of opinion I hope the members will call 
them by number to the attention of Mr. Doherty or to the Secretary, 
and when the Question Box is presented those questions will then be 
taken up and discussed on the floor. 
The Association adjourned, to reconvene at 2 P.M. 





SeconD DAY—AFTERNOON SESSION. 


The President called the Association to order at 2 P.M., and introduced 
Mr. B. W. Perkins, of South Bend, Ind., who as Editor thereof, read 
the following presentation of the matter collected respecting the 


NOVELTY ADVERTISING AND NEW BUSINESS METHODS 
DEPARTMENT: 


In the light of experience given for several seasons of collecting nov- 
elty advertising schemes it has occurred to the Editor that in addtion an 
expression from the fraternity at large relative to general advertising as 
done by gas companies would be of equal value with new schemes, and 
it was, therefore, thought advisable to send out the following inquiries: 

Of advertising, which do you consider the most effective—newspapers; 
printed matter for distribution as supplied by the manufacturers of gas 
appliances; matter prepared locally, programmes, posters, painted fence 
signs? Why? 

Would you advise a large or small newspaper space, and why? Dis- 
tribution of matter, such as picture books that will interest children, 
puzzles, thimbles, aluminum cards, etc. Describe any novel scheme 
that you may have used yourself, or that has been used by any local 
merchant in your city. What is your opinion of solicitors? Should 
solicitors be paid a salary or a percentage on sales? Why? How many 
thousand inhabitants do you think one solicitor can successfully take 
care of? Do you keep them busy summer and winter? How? W hat 
is your method of handling solicitors? 

In your opinion, are the lighting interests neglected for the fuel : 
of the business? 

Nine hundred inquiries were mailed to gas companies in the Un:ted 
States and Canada with the following results: Out of 900 sent, about 
150 replies were received. The opinions it is presumed were formed by 
the results obtained, and would be of great value if the increase in t: cir 
volume of business thereby were known. 

In answer to the first question, 65 thought newspapers were the b st; 
30 not in favor of newspapers at all. 

Twenty expressed a preference for printed matter prepared by ma: u- 
facturers. Five thought that it was not good. Twenty-nine thou bt 
that printed matter prepared locally was the thing. Nine believe « -at 
programmes are best; 9 thought otherwise. Six were very muci: in 
favor of posters; 9 thought that posters were not good. Five thou ‘ht 
that painted fence signs were the thing; 10 thought otherwise. 


id 
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1. The verbatim report of this demonstration does not appear in the copy furnish: | 





by the official stenographer. 
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The next question was whether a large or small newspaper space was 
irable: Forty-six ad vocated a large space; 37 a small one. 

1s to the distribution of picture books that would interest children, 
zles, thimbles, aluminum cards, etc.; 13 were in favor of such dis- 
ution; 40 were not. 

‘eventy advocated the use of solicitors; 6 did not think they were 
visable. 

As to whether solicitors should be paid a salary or a percentage; 63 
re in favor of paying a salary; 49 favored paying them on a per- 
itage basis. 

"he replies to the number of 1,000 inhabitants one solicitor could 
e care of varied from 5,000 to 40,000. An average of this is about 
100, 

Replies to the question, ‘‘ Do you keep solicitors busy summer and 
nter?” show that it was nearly the universal custom to employ them 


Thirty-two thoug ht that fuel was being advertised and pushed more 
than light, while 36 thought that light was not being neglected for 
fuel. 

The reasons given are so varied and numerous that it would take too 
much of your time to réad them at this meeting, but it is the writer’s 
opinion that it would pay any one to go over it in detail when he has 
the leisure time. 

Several articles are attached for which proper credit is not given, 
owing to the fact that the replies were mislaid before the manuscript 
was finished. 

| would suggest also that this department be re-named ‘‘ Advertising 
Department,” and that it be conducted somewhat on the order of the 
question box; that is, let the questions relative to advervising be sent to 
the department and then answers asked for the same as they are in the 
question box. It would seem that if the question is asked about any 
definite subject that more intelligent answers would be given to it than 
would be given to advertising in a general way. 

The following reasons: have been given why newspaper advertising 
is desirable: 

“Tt reaches the largest number of people for a given cost and is read 
by them at a time when they are in a mood to give heed.”—R. SHACK- 
LETTE, Adrian, Mich. : 


‘Especially valuable in towns that are remote from large cities, 
where the metropolitan press is not common, the local papers are then 
read thoroughly.”—E. M. WALKER, Bristol, Tenn.-Va. 


‘With newspapers you are able to keep constantly at it, and thus 
make the word ‘Gas’so common that a paper cannot be picked up 
without seeing it.”—H. L. Oups, Lincoln, Ills. 


“Because the reader cannot get away from what you have to say by 
its being presented daily.”—Z. T. F. Runner, Freeport, Ils. 


‘That newspapers, by reason of their giving the news, are sought for 
and read by a greater number of people than could otherwise be 
reached as effectively by any other means. Newspaper advertising 
gives any business an ethical standing in a community it cannot gain 
in any other way.”—M. H. Gross, Washington C. H., O. 


‘Because it permits you to address customers every day who would 
be offended if you called on them as frequently as once a day, or sent 
them circulars or other printed matter by mail. You can advance 
reasons why they should use gas or any other merchandise you may 
have to sell oftener and in more varied forms than by any other means.” 
—S. E. WouFr, Jackson, Mich. 


‘‘ Because so much even elaborate printed matter is now-a-days fur- 
nished gratuitously by manufacturers that they do not make the same 
impression upon the public as an advertisement that is known to have 
cost actual cash as well as care in preparation. That they reach more 
people when they are in a receptive mind and are hence more effective.” 
~—J. H. CUNNINGHAM, Westminister, Md. 


‘‘ Newspapers should have the first consideration, because through 
then all the people are reached, and reached continnously.”—I. A. 
Miter, Colorado Springs, Col. 


‘ When people are reading newspaper advertisements they are apt to 
bein a frame of mind to accept the thoughts that may come to them, 
which is not apt to be the case with other forms of advertising. For 
introducing a new commodity, such as a patent medicine or something 
of tat kind, the main thing is to get the name before the public, but in 
Wo xing up gas appliances the great thing is to present your arguments 
ala time at which they would be acceptable. Women read advertise- 
Men's in newspapers more than they notice signs on the streets, and as 


this is the part of the community to whom we must appeal, the news- 
paper is the best advertising agent.”—C. D. Ropison, Auburn, N. Y. 


‘“‘An advertisement in the daily newspapers is superior to all other 
forms of advertising, because it is the cheapest and most certain means 
of reaching all the inhabitants of a city. It is dignified, gives an 
impression of stability of the advertiser, and value of the article adver- 
tised, and further fosters friendly relations between the gas company 
and the newspapers which will prove of value.”—Jas. S. McILHENNY, 
Washington, D. C. 

‘* Newspapers are the most effective medium for getting at the public 
with the least prejudice. It is more direct and if handled spiritedly and 
cleyerly can be made to achieve all that you desire."-—W™m McGRreEcor, 
Pawtucket, R. I. 


‘* Advertise in Sunday newspapers only, as this is the paper most read 
by the ‘Women of the House.’”—R. S. FuErtTADO, Chicago, Ills. 


‘*Local newspapers are the best method of printed advertising, but 
the advertising matter should be frequently changed and contain some- 
thing of interest to the public.”—F. R. Smart, York, Pa. 


‘*T run an ‘ad.’ every day in the year and, with an occasional rare 
exception, never run the same ad. twice. Weare able to throw our 
product in front of the people in different phases. It is a means of 
keeping us andthe people on better terms with each other. Theater 
programmes get the people who go to theaters. Posters reach a portion 
of the people who pass them. Fence signs get in front of a certain per- 
centage of people who run into them, but the newspapers get all—the 
theater-goer, the people who pass posters and those who read the sign 
posts. I think I can count a dozen neighbors who go to and from their 
offices on the same street the year round. The sign or poster within a 
block of their house on another street would never reach these people. 
The same idea presented in the newspapers would reach them effec- 
tively. Distribution of picture books, thimbles, etc., has some merit, 
but the same money is more effectively spent in newspapers.”—F. C. 
BREWER, Tacoma, Wash. 


‘Tf located in town or city that has good daily papers would give 
them preference as the best means of reaching all classes of people. 
Programmes, posters, fence signs, picture books, etc., are good adver- 
tisements if you have no daily papers, but the same amount of money 
spent in daily paper space with well written ads. will bring by far the 
greater results; and I never had any trouble to spend all the money in 
daily papers that my board of directors would allow me for advertis- 
ing.”—ANONYMOUS. 


‘* Newspapers are the best advertising medium, for the reason that 
they are constantly before the public; that is to say, every day, and be- 
cause custom I think has given newspaper advertising greater value in 
the eyes of the reader than any printed matter such as circulars or pro- 
grammes. That is to say, the public place more confidence in the ad- 
vertisements which are inserted in reputable newspapers.”—W. L. 
WALKER, Fitchburg, Mass. 


‘* Newspaper advertising, if made attractive and interesting, reached 
the largest number of interested readers at the same time, and received 
the greatest amount of concentrated attention.”—C. H. WIs.Iams, 
Madison, Wis. 

‘‘ Newspaper advertising is good to reach the general public and re- 
tain the co-operation of the newspapers.”—K. M. MITCHELL, St. Joseph, 
Mo. 

‘‘ Newspaper advertising is the best method for any company that is 
taking the long instead of the short view of the business; it is the gen- 
eral and best method of reaching the whole community; also of prime 
importance and always to be kept in remembrance is the friendship of 
the local papers, for the time may come when their influence will keep 
out a rival; therefore, sustain them and they will or ought to be your 
friends when the time mentioned comes.”—J. W. THomas, Hopkins- 
ville, Ky. 

‘‘ We consider newspaper advertising and matter prepared locally the 
most effective. A man on the ground is in better touch and is inter- 
ested in selling gas, not some particular appliance such as the manufac- 
turers of gas appliances would bee’—HoMmER HONEYWELL, Lincoln, Neb. 


‘‘ Newspaper ads. prepared locally, presenting subjects from various 
standpoints from day to day, prove most effective. Manufacturers’ 
booklets are too general; not personal enough. Newspaper advertising 
stares people in the face day after day, conveys the impression that the 
gas company is as anxious to please the public and secure business as 





any other merchant in town who advertises, and also has a tendency to 





ee nem 


pers 


eo, ye Eee 


a Sere pe 
ee aa Fo 


— re 








wanna ee 2m er ve 
‘ 
ned 2 
“x2 
oo et ier OW 
ee cate 


724 American Gas Light Zournal. 


May 8, 1905 








secure the friendly feeling of the newspapers, which, of course, has its 
effect upon the public.”—H. C. Barb, Oneonta, N. Y. 

‘** My own judgment, after a very long experience in this matter, is 
that all of the plans suggested are desirable, and I doubt whether it is 
possible to say that one is more effective than the other. I think most 
gas companies make the mistake of trying one plan or another for a 
short time and deciding that it isof more value. I doubt if it is possible 
to trace results back to any one of the plans mentioned; for instance, 
you speak of solicitors. One manager may say that he gets such and 
such results from solicitors, but I do not think he can tell how much 
advertising and other methods he may use help the solicitors to the re- 
sults obtained. Personally I have tried advertising, taking a whole 
page of a paper, another time taking small readers. I have used 
printed matter, such as the manufacturers of gas appliances sent out, 
and I have used posters, and I can only repeat what I have already 
said, that in my judgment they are all effective, and it is not possible to 


give any one of these schemes a definite value.”—C. J. R. HUMPHREYs, 
Lawrence, Mass. 


PRINTED MATTER FOR DISTRIBUTION SUPPLIED BY MANUFACTURERS OF 
Gas APPLIANCES. 


‘* Printed matter for distribution, of course, is good, but after putting 
a great deal of expense on it it may be ignored entirely, and that sup- 


plied by the manufacturer may not fit your case at all.” —R. SHACKLETTE, 
Adrian, Mich. 


‘* Printed matter supplied by appliance manufacturers, I have found 
very popular with the customers already on our books, but whether it 
has been the means of obtaining new customers I cannot state.”—I. A. 
MILLER, Colorado Springs, Col. 


‘Printed matter for advertising as supplied by the manufacturers of 
gas appliances should be judiciously used to reach special cases that are 
in tow, or that you hope to secure.”—J. W. Tuomas, Hopkinsville, Ky. 


‘*There is a class of people who can be better reached by printed 
matter supplied by manufacturers of gas appliances than through news- 
papers.” —W. E. Hutcuison, Hutchinson, Kas. 


‘Printed matter as supplied by manufacturers of gas appliances is 
the most desirable manner of advertising, because the matter is placed 
directly in the hands of the parties, and their attention especially called 
to the same.”—P. F. Roowan, Saratoga Springs, N. Y. 


‘** Distributed advertisements, in a great measure, eventually reach 
the waste basket.”—H. W. DouG.as, Ann Arbor, Mich. 


‘* Printed matter for distribution, when followed up by a solicitor, is 
the most effective.”"—D. W. Low, Alliance, O. 


‘*We find the distribution of printed matter more satisfactory as it 
reaches the individual prospective customer more intimately, such 
matter to be of almost any kind to attract attention.”—A. H. Barret, 
Louisville, Ky. 

LARGE AND SMALL NEWSPAPER SPACE. 


‘* A large newspaper space would be noticed and read while a small 
space might be overlooked.”—K. M. MiTcHELL, St. Joseph, Mo. 


‘*Have liberal space in average daily, because a large number of 
other advertisements of small space are often ‘lost,’ because of their 
similarity to other ads.”—GEO. WILLIAMS, Madison, Wis. 


‘**It is unnecessary expense to use a large newspaper advertisement. 
On the other hand it is of little use to use a small one. The best 
scheme is to have a space sufficiently large so that there shall be an 
opportunity for display type big enough to attract attention. Of 
course, there are special occasions when something larger would be 
better, and I will cite such a case now. During one winter I mailed 
our gas stove users a list of questions asking them to kindly answer 
them ‘ Yes’ or ‘ No,” and also to make what other remarks they might 
see fit. I got a very general response, then compiled all this data and 
had it printed for 3 or 4 days on a full sheet of a newspaper. This at- 
tracted very general attention, and was an important factor in giving 

‘us new business the following spring.”—W. L. WaLker, Fitchburg, 
Mass. 

‘‘ If advertisements are placed in newspapers, we think a large space 
attracts more attention, provided you have something entirely new to 
put on the market in the way of apparatus or rates."-—R. CRAWFORD, 
Stamford, Conn. 

““Would change ‘ad.’ daily, or for each insertion, using 5 to 6 
inches single column space for snappy, chatty talk, with small outline 


cut apropos to the subject; 4 to 6 inches double or triple column space | enough individuality about the printed matter to attract attention. 
for display ‘ ad.’ with cut of appliance advertised, and would occasion-' should not be too large or too small, just space enough to command 


ally use } or 4 page for large display ‘ad.,’ using several cuts of ap; 

ances advertised.” —ANONYMOUS. 

‘Small space rightly put up and set up, constantly changed a 

showing life, and persistently published, is better than large space us: 
spasmodically.”—F. C. BREWER, Tacoma, Wash. 

‘‘A large newspaper space used once in a while when you ha 
something totell the people, and not a small space running all the tim 
A half page advertisement will catch the eye of more people than w 
a 10-inch single column space.”—HOMER HONEYWELL, Lincoln, Neb. 


‘* We have found it exceedingly difficult to trace direct results fro 
newspaper advertising, which we have used very liberally, but o 
experience demonstrates that such advertising is valuable to us for t! 
moral effect upon the community we serve. It has established the fa 
in the minds of our citizens that we are anxious to serve them and th 
we are making every effort to secure their business. Al] advertising 
a help, but our own experience has convinced us that the mon 
required by posters, fence signs, etc., will bring greater returns whe 
spent in other ways. As customers are prone to estimate the impo 
tance of a business from the size of its ads., we advocate newspay 
advertising in large spaces at frequent intervals, if the appropriation 
not large enough to permit a continuous display.”—F. W. Lirt! 
Peoria, Ills. 

‘*The best returns are received from advertising in local papers, tli 
results being very much more satisfactory than by the distribution o! 
printed matter, which has no particular attraction for our customers 
unless it is in some way illustrated, and such matter is very rapid!) 
misplaced or destroyed. We have never painted fences, as we think 
this a violation of common decency. I should use the newspapers «s 
extensively as I thought the conditions would permit, using as much 
space as possible, and give quite a description as to the advantages 0! 
the use of gas stoves, and of gas light by the use of Welsbach burners 
—very particularly if I were in a gas company running in oppositio: 
to an electric company. I doubt whether puzzles, thimbles, aluminun 
cards, etc., would attract purchasers in our community.”—GEo. I. 
Sretson, New Bedford, Mass. 


‘* A medium newspaper space with matter changed often is quite as 
satisfactory as a large space, as it can be made terse and relieve tlie 
dullness of much matter over a large space.”—A. V. WAINRIGHT, So. 
Norwalk, Conn. . 


‘‘T am in favor of large space ads., on the theory that whatever is 
worth doing is worth doing well.”—P. F. RooHan, Saratoga Springs 
ye 

‘‘For any special advertising a large space a few times a month is 
better than a small notice oftener, as it is more apt to be seen.”—E. !’. 
Sawyer, Oshkosh, Wis. 


‘‘Last summer our gas business was largely increased and we at 
tribute it to our advertising campaign. We carried in our two dail) 
newspapers a space 4-inch, double column, changing the ad. weekly. 
This we followed up twice a month with mimeographed letters and 
booklets, addressing every householder on each of our mains. Some of 
our booklets we obtained from manufacturers and some we got up our- 
selves. Whenever we wanted to make a special sale we used the news 
papers and called the attention of the public to the newspaper ad. by 
postal.”—J. R. Voris, Bedford, Ind. 

‘* 4 small newspaper space is best, as a large percentage of subscril 
do not read newspapers ads.”—I, F. WoRTENDYKE, Janesville, Wis. 


3 


‘‘ Large newspaper spaces used at intervals are more more attractive 
than small spaces and much more effective.”—E, G. Pratt, Milwaukee, 
Wis. 

‘‘ Strangers coming to the city often look for the gas company’s «:! 
vertisement to locate them, get the street address, etc., and the size of 
the ad. makes very little difference so it is of a reasonable size.” —L. 
PaLMER, Tonawanda, N. Y. 


‘* Small ads. and scattered.”—R. C. Jonxston, Lawrence, Kas. 


‘*Our method in this line is to run asmall space changed every we: « 
once a month enlarging the space to 8 by 10 inches, and insert a min a- 
ture paper called the ‘Gas Herald,’ having an editorial and articles 
interest to the public, concerning gas matters, of course, to a large 


are struck off and given to our solicitors to distribute as dodgers.” 





R. Smart, York, Pa. 


‘* When advertising in newspapers use a space large enough and w ‘h 


tent devoted to the question of using gas economically. Extra cop °s 
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ition from the average busy man or woman. If it is in the morning 
per, try to get it on the front page; if it is an evening paper, get it on 
e editorial page; if it is a Sunday paper, place it on the fashion page 
d make it pretty large, otherwise it is likely to get in the penumbra 
gowns and bonnets.”—E. W. McCabe, Lewistown, Pa. 


‘‘ Would advise medium-sized space, varied with large ads. at inter- 
ils. The large ads. will, of course, attract attention, and if they are 
ever and attractive, people will begin to look for the advertisemenis 
fthe gascompany. Then a series of medium sized advertisements, 
hich are certainly more attractive and easier to find and better convey 
ie idea of the liberality of the company than small advertisements, 
ill hold the attention of the publie for a considerable period.”—J. E 
‘ING, Binghamton, N. Y. 
‘‘A fairly good-sized ad., I think, catches the eye quickly, but it 
hould not contain too much reading matter. The less there is to com- 
it to memory at one time the better the effect or results.”"—R. 8. 
UERTADO, Chicago, Ills. 


‘“‘The happy medium. If too large, it is a waste and a drag; if too 
mall, it misses fire; depends, too, upon the size of your city or town 
ind the circulation of your newspaper. In a city of 50,000, say, with 
ne large paper of large circulation, a daily ad. of 4 inches, 3 column, 
changed several times a week, meaty, terse matter, with first-class 
\lustration when needed, should be about the proper thing; but the ad. 
man should know how to use his space—have a full knowledge of the 
possibilities and potentialities of type, margin, border, cuts, when used, 
with due regard to attracting the readers’ attention and holding it by 
the display and presentation.”—Wwa. McGreaor, Pawtucket, R. I. 


‘* Make the press your friend by advertising in the papers as large and 
as often as you can afford, but put more emphasis on the often than on 
the large.”—T. O. Horton, Stapleton, N. Y. 


‘* Would prefer small space frequently than large space occasionally, 
always on front page or best page. Must keep subject before the eyes 
of people to do most good.”—G. H. Finn, Boston, Mass, 

‘* Large type, and do not try tosay too much at-a time. Change ad. 
at least now and then.”—F. A. GitLert, Waverly, N. Y. 

‘‘Use large space, short time, two or three insertions. Also some 
scattered ads. in black type. There is a great art in writing catchy 
ads.” —H. L. McKEk, Meridian, Miss. 

‘* Large, and not so often, is best. A large advertisement is more at- 
tractive.’— BooNnE Gas Co., Boone, Ia. 

‘‘Small or moderate space in paper with occasional display ad. of 
page or half-page is more economical thin a regular, large space, and 
we think nearly as effective.”—Kinaston (N. Y.) Gas Co. 


‘* A small space well placed and constantly employed would seem to 
vive best results, because a small space would allow constant advertis- 
ing without serious drain on the company’s resources, and would serve 
to keep the company and its wares before the public, which is the ob- 
ject sought. Display advertisements are justified in rare cases, where 
special features are to be made known, or where the business has been 
neglected, and it is sought to hurriedly bring it up-to-date.”’—Jas. S. 
McILHENNY, Washington, D. C. 


‘*Small, continyous, changed from time to time, and always in at 
tractive form. A good thing should be kept before the public all the 
time,”—L. I. PoLuitt, Baltimore, Md. 


‘‘In regard to the difference in value of large and small advertise- 
ments, each has its own place. A noticeable example of the value of 
large ads. has been given. We had a surplus of by-product coke to 
dispose of and I contracted for 8 quarter page insertions in each of the 
local papers for the month of December. This year was milder than 
last, but despite this condition we sold double the amount of coke in 
lkecember this year than we did in December last year. This can be 
attributed strictly to large space, as we have always carried small coke 
advertising space at this season of the year.”—Cuas. Ropison, Auburn, 
Nee 

‘* A large space, and change of ad. with each insertion, because you 
are more apt to catch and hold the reader’s attention.”—D. H. Frazer, 
!‘attle Creek, Mich, 


‘The size of the space is not as important as the wording of the ad- 
vertisement. It should be changed frequently, and made attractive. 
‘uch arrangements and wording as would attract the eye and hold the 
luemory, impress the reader with the truth of the statements.”—J. H. 
(CUNNINGHAM, Westminster, Md. 
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something of particular interest or a special bargain to offer.”—S. E. 
Wo rr, Jackson, Mich. 

‘*IT would run a small space continually, and quite a large space as 
occasion might demand. Have found a half page or more not too 
much in which to advertise some special feature at an opportune time.” 
—RaLeH Woopwarb, Pittsfield, Mass. 

‘* We follow both plans as to using large and small newspaper space. 
We put in small ads. in the shape of reading matter on the first page 
and pay double price for it. If it cannot be gotten on the first page we 
put it on the next best location. When we use large spaces we try to 
write forceable and attractive statements."-—W. E. Hutcuinson, Hut- 
chinson, Kas. 

‘‘In small towns a small space is as good as any, and answers the 
purpose of keeping in with the press as well as keeping it before the 
people.”—F’, R. FisHER, Mount Carmel, Pa. 

‘* Either a large space or a local liner with some catch phrase as a 
heading has been found valuable and brought immediate results.” —H. 
W. Dovugeuas, Ann Arbor, Mich. 


‘* Five inches on two columns is large enough. Plenty room to dis- 
play cuts and drive down a good reason. Change ad. often and don’t 
be afraid of white space. Large ads. are expensive if continued very 
long and often changed; the extra expense is not worth while.”—H. C. 
BarD, Oneonta, N. Y. 

‘* Prefer large space in the newspaper once a week, with just a small 
inch or 2-inch running daily, to obtain lower rates.”—I. A. MILLER, 
Colorado, Springs, Col. 

‘‘ A large space for a short time is moreattractive, provided you have 
something special to offer; say, for instance, you will make a run on 
gas ranges and offer to connect free of charge; that scheme will catcha 
good many.”—C, F. BLAND, Washington, N. C. 

‘*Space of 2 or 3 inches in the daily paper is the best advertising 
medium. Change matter frequently and have it catchy; have your 
space well located, next to local telegraphic news; keep at it day by day 
and you are bound to get results.”"—E. C. Prick, Ashland, Pa. 

‘*One terse, snappy thought clearly expressed in 10 inches of space, if 
properly set up so as to leave a white margin which will catch the eye 
instantly (considerable missionary work will have to be done with your 
local compositors in order to get your ad. properly set up, as their idea 
is to fill your space, and that is just what you do not want), is better than 
half a page of matter which no one has time to read and which leaves 
the person you are trying to convince with a confused jumble of excel- 
lent thoughts, none of which are clear enough to enable him to use 
them.”—R. A. FIELD, Rome, N. Y. 


‘* Double column square for regular space makes a good showing, 
with a quarter or half page for special occasions.”—Z. T. F. RUNNER, 
Freeport, Ills. 

‘*Newspaper space should be as large as can possibly be afforded. 
The greater the size the more chance for its being seen, and a better gen- 
eral effect can be procured by using plenty of white space to set it off.” 
—R. SHACKLETTE, Adrian, Mich. 

‘*T should use as large a space as I could afford to carry—anything 
above 10 inches, double column.”—H. L. Oups, Lincoln, Ills. 

‘* Would not confine myself to any particular size of newspaper ad. ; 
however, when such an ad, is used, have a good one and do not repeat 
the same thing very long—not more than 5 or 6 times.”"—V. K. GouLD, 
Bangor, Me. 

‘*Small, catchy locals in the newspapers are the best means of adver- 
tising, and superior to the large display ads.” 

‘* For policy we think it a good scheme to run an ad. in the local 
papers, coming out once in a while with an attractive ad. in large 
space.”—D. W. Low, Alliance, O. 

‘* Advertising in a newspaper does good in proportion to the character 
and style of the advertisement. The larger the ad. the better, for the 
reason that a large space in a newspaper carries prestige and conviction 
that cannot be obtained from smail space. It gives the effect that you 
mean what you say, and also excites greater comment from the public, 
which is just what you want, as i, keeps the subject before the people.”’ 
—M. H. Gross, Washington C. H, O. 


LocaAL MATTER, PROGRAMMES, POSTERS, PAINTED FENCE SIGNs, 
PicTURE Books, PUZZLES, THIMBLES, ETc. 

‘‘ Matler prepared especially to meet local donditions, providing this 

matter is made up briefly, a sentence or two at a time, and presented at 





‘* A small space daily and a large space occasionally when you have 


frequent intervals, will bring the best returns, and that these returns 
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can be increased by the judicious distribution of the manufacturers’ 
advertising matter. Also, short personal letters, addressed to prospec- 
tive gas stove purchasers, will bring still larger returns, and consider 
that the form of advertising especially adapted to territory which has 
been worked over and over again by solicitors. 

‘*A great mistake made by most advertisers is attempting to bring 
out too many points in their favor in one hearing. Advertising in 
every branch of business is being so generally pushed that if the aver- 
age man stopped to read all of the communications sent him through 
the mails or otherwise he would have no time for his own business. 
For this reason, we believe that advertising your apparatus, point by 
point, a sentence or two at a time, on postal cards attractively printed, 
affords a source of advertising within the reach of any gas company 
that will bring the quickest returns. A certain amount of programme 
advertising is preferable on account of its securing the goodwill of the 
members of various churches and other organizations. 

‘*We have never distributed anything in the novelty line, except 
pencils, and our experience on this one occasion leads us to believe that 
money so expended is toa large extent wasted. The same amount of 
money spent for postage to get letters or postals to the people desired 
for customers will bring returns at once. We have found that a series 
of print«d postal cards addressed to a list of all the prospective gas stove 
purchasers along the lines of our gas mains and addressed in our ad- 
dressograph is the best advertising we have ever undertaken. Install- 
ing in 1904 but 45 per cent. of the amount of new gas mains which we 
laid in 1903, we sold 1,514 gas stoves as against 1,402 in 1903. To sell 
these gas stoves we employed the some number of solicitors during 
both years and attribute the increase in the efficiency of their work to 
the aid afforded by the postals above mentioned, as well as to a very 
liberal quantity of advertising matter furnished us by the manufac- 
turers of the stoves we sold.”—F. W. Litt ez, Peoria, Ills. 


‘*Programmes are ineffective because the people are interested in 
programmes and nothing else, while posters and fence signs may so 
offend the eye as to offset any other advantage which they may have. 
Distribution of picture books, posters, etc., is good to keep the public 
from forgetting that you are there, but have no rea] value as advertis- 
ing as they contain no direct appeal for business or reason why your 
commodities should be purchased and used.”—R. SHACKLETTE, Adrian, 
Mich. 


‘** A certain amount of programme work will have to be done, and if 
copy is carefullly prepared it is undoubtedly worth all you pay for it. 
As to value to your company of the distribution of advertising novel- 
ties, puzzles, thimbles, calendars, etc., the local conditions should in- 
fluence this, out on general principles the money could be spent much 
more effectively."—R. A. FIELD, Rome, N. Y. 


“Children do not buy stoves, busy people buy stoves because they 
see the need not because their child has your Chinese puzzle. What 
has a puzzle to do with gas fuel? None.”—H.C. Bap, Oneonta, 
mT. 


‘In the distribution of novelties, such as picture books, puzzles, 
thimbles, etc., these mediums or novelties are of no little assistance in ad- 
verlising a business and come in not so much as advertisements as they 
do reminders or perpetuators of names or business, for where is there a 
child or even grown person who does not appreciate a small memento 
of some kind that is useful? Such as a small thimble, or a small rule, 
or puzzles and picture cards which are usually sought after by children 
and saved for y. urs. I know in my own case I have picture cards at 
home containi:.y Lhe names and business of firmsthat were in existence 
25 yearsago when I wasachild. These same cards along with other 
playthings a little more up-to-date are nearly always shown to visiting 
children and shared in by their parents, thereby carrying out one of 
the primary intentions of advertising, that of keeping your name be- 
fore the people.”—M. H. Gross, Washington C. H., O. 


“Prefer printed slips with catchy wording inclosed with gas bills as 
the best medium of advertising ; that is, keep your customers talking 
about you.”"—V. K. GouLp. Bangor, Me. 


“‘A good way is to have printed matter supplied and sent out in 


company should assume a certain dignity in their dealings with 
community; too high is repellent; too low they lose their resp 
Above all things gain and hold their confidence. Distribution of n 
ter, such as picture books, etc., ‘No; it is begging the question a 
would injure.”—J. W. Tuomas, Hopkinsville, Ky. 

‘*Posters, painted fence signs, etc., put us into the patent medic 
and fakir class, which we seek to avoid.”—W. E. HuTtcHinson, Hut 
inson, Kas. 


‘* Posters and fence sigus are very poor methods, as they are unsight 
things and the average public do not favor this kind of advertising. | 
not think picture books, etc., reached the people who are most interest 
Programme advertising at home talent plays is also a good way.”—| 
W. Low, Alliance, O. 

‘Do not believe in giving premiums with gas. Reduce the cost 
the consumer and it is the greatest drawing card. It will not only i 
duce him to burn more gas, but will attract new customers more thai 
anything else.”"—J. H. CUNNINGHAM, Westminster, Md. 


‘*Picture books, puzzles, thimbles, aluminum cards, etc., are not 
effective advertising and are not worth the investment.”—D. H. Frazer, 
Battle Creek, Mich. 


‘Picture books, thimbles, etc., are too common; a logical argument 
cannot be advanced. It does not reach the class of people you are try- 
ing to reach. Booklets have been carefully gotten up stating concisely 
the prices and terms, advancing any arguments for the use of the out- 
put and have been found very successful.”.—Cuas. D. Rosison, 
Auburn, N. Y. 

‘* Dodgers or posters distributed from house to house on streets where 
little gas is used is the best for small cities or towns.”—F. 8S. THayer, 
Norwich, Conn. 


‘*Picture books, puzzles, thimbles, aluminum cards, etc., are of 
doubtful value.”—J.S. McILHENNY, Washington, D. C. 


‘* Matter prepared locally is the best because it applies directly to the 
one for whom itis prepared.”—BoonE (Ia.) GAS COMPANY. 


‘**Picture books, puzzles, thimbles, aluminum cards, etc., are good, 
after newspaper advertising.” —-WM. BaILEy, Oskaloosa, Ia. 


‘** Street car ads. and printed signs give you more for your money asa 
rule than newspapers—assuming that newspapers in large centers are 
very expensive.” —GEo. H. Finn, Boston, Mass. 


‘Believe in this modern day that picture books that will interest 
children, puzzles, thimble, aluminum cards, etc., are a goodly waste of 
money unless they are of such a practical nature as to suggest the gas 
company every time they are used, and to associate that company with 
them at all times and to the exclusion of all others.”"—W. McGreaor, 
Pawtucket, R. I. 


‘*Programmes are ‘O. K.’ for the few minutes spent in reading 
them while waiting for the curtain to go up, but after the play has 
begun one’s interest is centered in same and the ad. in programme is 
forgotten. The distribution of calendars, or some such useful article at 
the proper season of the year is very effective.”—R. 8. FuERTaDo, Chi- 
cago, Ills. 

‘Matter prepared logally and sent through the mail is the most 
effective advertising, because it goes directly to the people whom it is 
desired to reach, and 1s in nearly every instance read at least. The «is- 
tribution of picture books, puzzles, thimbles, etc., certainly popularizes 
the company, and it is good advertising because it shows the public that 
the company is progressive, aggressive and anxious to secure business.” 
—J. E. Kina, Binghamton, N. J. ~ 


‘The most effective method of advertising is a written letter (personal) 
to the housewife or lady in charge of the house inclosing at the same 
time a cook-book, profusely illustrated with gas appliances and instric- 
tions how to cook with gas. One of the leading manufacturers sent oul 
such a book two or three years ago, but has since changed the book 
omitting the cooking receipts. In this way they have madea mistake 
There are also some other very good cook-books, but they do not set 
forth prominently enough the advantages to be derived from cook ng 
with gas. Do not think much of programmes, posters, painted fexce 


charge of solicitors or employees, for then you reach the people direct | signs, etc. Have never found any appreciable returns, yet think it well 
and at the same time you induce them to call at your show rooms to see to advertise on the programmes of local entertainments, church «nd 


in Operation what you show them on paper.”—FRANK B. FisHER, Mt. 
Carmel, Pa. 


charity affairs, etc. If this does not bring any returns it may hel; to 
dispel the delusion that corporations have no souls, etc.”—E. F. 


“Posters and painted fence signs we do not use, because of the senti- | McCase, Lewistown, Pa. 


ment in the residence district.”—I. A. MILLER, Colorado Springs, Col. 


‘Matters prepared locally, programmes, posters, painted fence signs, 


‘Programmes, posters and painted fence signs are not a good iny«st- 
ment, except on our delivery wagons. Picture books, puzzles, thimb és, 





etc., ought to be done with careful forethought, or it will react. The! etc., carry little weight, but books, such as those published by Fran‘ D. 











Cor 
tha 


tim 
Ten 
tisy 
mus 






































































ne ARE 


e 
R, 


of 
he 
od, 


Ss a 
are 


rest 
e of 
gas 
with 
FOR, 


ding 

has 
ne is 
cle at 
Chi 


most 
1 it is 
ye ciS- 
arizes 
ic that 
iness.” 


ssonal) 
e same 
nstruc- 
ent oul 
ye book 
nistake 
not set 
cook ng 
d fence 
c it well 
rch and 
r help to 
me §, 


A invest 
Ihimb es; 
ran D. 





May 8, 1905 American Gas 





Light Zournal, 








oses, of Trenton, N. J., are excellent means of introducing canvas- 
s to prospective consumers,”—F. R. Smart, York, Pa. 


‘Matter prepared locally is the most effective, as it takes in the 
‘uliar needs of the local situation. Money spent along the lines of 
ssonally written letters addressed to definite individuals and mailed 
sealed envelopes is money invested to the greatest possible advantage 
-advertising.”—I. F. WorTENDYKE, Janesville, Wis. 


‘Doubt the efficiency of the so-called ‘Novelty’ ad. viz.: Thimbles, 
:ny whistles, etc. The return postal with good copy thereon is the 
st effective ad., but it’s all in the copy. Keep it going; something 
wevery month. Posters inclosed in all packages by the wrapping 
reaus of big department stores are a good scheme.”—M. N. Latta, 
hanotte, N. C. 


‘‘ Newspaper work is not as effective as matter prepared locally to 

it the seasons, and with information pertinent to current local events 

stributed with gas bills, through mail in special cases, and during 
monthly discount period when bills are paid at the office. Programme 
work is not satisfactory, except to retain the goodwill of the committee 
in charge of such work. Have had excellent results from circulars 
prepared locally (typewritten letters), but have never seen printed mat- 
ter furnished by manufacturers of appliances that I thought worthy of 
general distribution.”—A. V. WaAINRIGHT, South Norwalk, Conn. 

“« Advertising new business should be done in a personal way—i. e., 
a personal (not circular) letter should be addressed to as many people 
as possible whom you desire to reach. Be as brief in the letter as 
possible’ and say what is necessary to say. In this letter invite them to 
your office or salesroom, where you will have someone fully qualified 
to show and fully explain the article for yse or sale. Never try to put 
anytaing onthe public that you do not know yourself is all right in 
every respect, for if you do it will be like the Dutchman’s shotgun; it 
will kick back at you. The gas business, of all others, does not want 
any back slaps. Employees intrusted with the public should be as wise 
as serpents and as gentle as doves. There are some that will not agree 
with me here, but Iam only giving my opinion, and you take it for 
what it is worth. Kind words turneth away wrath.”—J. L. GRIFFITH, 
Sedalia, Mo. 


‘Distribution of picture books, puzzles, thimbles, ete:, will interest 
children, and the best method in the world to get advertising schemes 
into the household is through the children. Get the children interested 
and you get the parents interested. Children will come after novelties 
of any kind; therefore, advertising schemes that are sought after are 
better than those that have to be delivered by yourself.”—W. B. MILLER, 
Augusta, Ga. 


‘* Picture books, puzzles, thimbles, etc., are sometimes effective when 
presented by company representatives. The ultimate object of souvenirs 
is to obtain the goodwill of old consumers or prospective new ones and 
place them under a slight obligation to the representative or company. 
The success of the novelty is subject to the manner in which it is pre- 
sented and its originality. Among the articles given by the company— 
long matches (range lights), pocket calendars, puzzles, blotters, patented 
flour sifters and mixing spoons—have been remarkably successful. 
The representative’s business card printed on the article is found much 
more useful than the printed name only of the company.”—Gro. WIL- 
LIAMS, Madison, Wis. 

‘‘T consider calendars a waste of money. Believe that in a town of 
the size of Streator the printed matter supplied by manufacturers of gas 
appliances with a circular gotten up by local gas company is effective. 
Do not think that picture books, puzzles, etc., are a profitable means of 
advertising.” —E. D. STILEs, Streator, Ils. 


‘* Advertising by means of stickers attached to monthly bills is the 
most satisfactory and economical method of advocating the additional 
use of gas with our present consumers. The gas bill with sticker at- 
tached occupies a conspicuous place in the household until paid, which 
is usually the limit of the discount period, consequently this advertising 
matter is constantly before them for fully one-third of each month. 
Mailing cards and matter supplied by manufacturers of gas appliances 
are superior to ather forms of advertising in reaching prospective con- 
sumers, and are also invaluable as constant reminders to the present 
consumer of the need of additional appliances. They convey the idea 
that personal attention is being given each particular case which facili- 
tales the closing of orders by the company’s solicitors, thus saving much 
time and expense. Programmes are not of much value, as they do not 
reach the class of people we wish to do business with. Billboard adver- 
ising to open spring and summer range campaign is undoubtedly of 
much value. Picture books, puzzles, thimbles, etc. The presentation 


of souvenirs by the solicitors to gain an audience with prospective con- 
sumers and obtain their good will is of much value in popularizing a 
company.”—K. M. MITCHELL, St. Joseph, Mo. 


‘The most effective way of advertising appliances in the home is 
through the children. For 2 years I have witnessed the results of a 
miniature gas stove given to a neighbor's child to be used asa toy. It 
travels all through the neighborhood, and is as much an object of in- 
terest to the children as when it was first given to them, besides it keeps 
the subject of the gas stove a live issue in the household.”—S. W. 
SMALLWOOD, Newberne, N. C. 


‘‘Matter prepared locally is best because you know your own case 
and can fit it."—J. C. SMALL, Aurora, Ind. 
‘A neat, illustrated pamphlet prepared locally, giving full informa- 
tion as to what the company has to sell, we have found most valuable. 
This is aside from making the press your friend by advertising in the 
papers.” —Tuos. O. Horton, Stapleton, N. Y. 
‘* Advertising matter prepared locally for meeting special occasions 
does more good in the advertising way than posters, signs, etc., or 
printed matter supplied by manufacturers of gas appliances, as it brings 
the subject to the people in a better way and more attention is paid to 
it.”—E. P. Sawyer, Oshkosh, Wis. 
‘“* We consider specially prepared matter the best in certain special 
advertising, and personal letters the best for special cases, such as for 
power and industrial fuel appliances.”—W. B. TuTTLE, Long Branch, 
N. J. 
‘** Picture books, puzzles, etc., might be good things around the holi- 
day season as souvenirs. Local matter, mailing cards, and advertising 
slips sent out with bills to consumers are best, because such reach the 
people we want to reach and usually attract more attention than the 
ordinary newspaper ad. Picture books, puzzles, etc., may occasionally 
reach the proper source because of their attractiveness, but such matter 
has always appealed to me as trashy. 

‘** Giving away some sort of a souvenir will gain entrance to a house 
a great many times when other methods will fail.” * * * 


NEW SCHEMES. 
‘*Gas flashlight sign.”—Elkhart, Ind. 


‘*One of the best schemes that can be adopted by the company is to 
encourage cooking classes in the public schools, furnishing services 
and all kinds of stoves, hot plates, broilers, etc., to be needed, giving 
the schools gas at the lowest possible rates and offering prizes in the 
way of gas ranges to the scholar standing the highest in their class. A 
few hundred bright school children graduating every year from the 
cooking schools of the city in my opinion is the best means of getting 
business.” —R. CRAWFORD, Stamford, Conn. 


‘*A novel advertisement introduced by us here last fall was an offer 
to present free a small heater to every consumer paying his October 
bill on or before November 10. All desiring to have heaters connected 
up could have them connected for $1. Such heaters would then be 
sent out by wagon loads and connected up. Those not desiring to pay 
the dollar were required to carry the heater home, no deliveries of these 
heaters being made by our force, and no wrapping paper» was fur- 
nished them to wrap them in. The result was that for 10 days in No- 
vember thousands of little gas heaters were being carried down the 
streets by men, women, boys, girls, negro porters, and in fact all 
classes, necessarily attracting attention, taking space in the street cars 
when evening came on, and in fact in a general way drawing a great 
deal of attention tothe gas company and the gas heater. We had 
5,000 for distribution and were not able to supply the demands; many 
customers came in after the 10th to pay their bills and demanded a 
heater. Another plan that was worked up a year ago last fall was to 
give away a torch and key and a box of tapers to every customer pay- 
ing his bill on or before the 10th of the month. This also proved a 
very satisfactory method of advertising, and actually supplied thousands 
of customers with a convenient method of lighting their gas which 
they had perhaps never indulged in before, or in fact had never really 
appreciated the convenience of.”—T. D. MILLER, New Orleans, La. 

‘* At the agricultural and industrial fair, held in Nelson every fall, 
we offer three prizes for bread baked in a gas range. Competition is 
usually keen. The bread is on exhibit and furnishes a striking object 
lesson to those who do not cook by gas. We also make a display of 
lighting, heating and cooking apparatus.”—A. J. Payne, Nelson, Neb. 

‘¢The most novel scheme, which is not at all novel, that I have tried 
is to try and make every employee of the company feel that he is an ad- 





vertiser. Have every employee who sets a meter know and feel that he 
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” tomer over the counter. Getting the employees to do this sort of work 
a | ment,”—F. C, BREWER, Tacoma, Wash. 
v 
. “1g . . "WE . rs 

\ fuel and light and is instrumental in securing a new consumer. It also results.”—W. E. HasELTINE, Ripon, Wis. 
y cuts dewn the kicks.”—St. CHARLES (Mo,) LIGHT AND FuEL COMPANY. 
| 
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ae ‘“We give a premium of $1 to every consumer who recommends our | Week of demonstration work, or cooking school each spring, with go 


is advertising the company for good or bad, and that he is doing it just | before the housewife. 
: the same as paid newspaper space does. Have the man who reads the 

4 meters know that muddy feet make him an advertiser. Have the Wels- 

bach man know that his courtesy and good manners make him in a way 

i | an ad. expert. All employees do some kind of advertising every day, 

whether it is sticking up a piece of pipe on the wall or talking to a cus- 


“The education of the people to the necessities of gas in either light etc., painted on canvass in colors and to hang on each stove as deliver ( 
or cocking has made necessary the installation of piping in such houses to the customer, leaving the stove on the sidewalk or porch until ali 
as are for rent; this extends quite largely among the factory people. to be set. Expect to use this season a gas flash-sign placed in a prom- 
We are inclined to think that a very neat Christmas card, extending the nent place in the business section.”"—-A. V. WainiauT, South No 
congratulations of the season to customers, has a tendency to create a walk, Conn. 


he pleasant feeling as between yourself and them, which is very desirable.”| ‘‘ To advertise our heaters we have had a wagon, loaded with heaters 
j a | —Gero. R. Stetson, New Bedford, Mass. 


°° Gur matte is to give gus ata se a pre dynamo run by a gasoline engine furnished the light. This attracted a 
ae eS V® | good deal of attention.”—Homer HonEYWELL, Lincoln, Neb. 

ql and see that it works well, and in that way Mrs. Jones will tell all her ® “ tie penne oe 

| 


| neighbors about it, and this has more weight than solicitors and costs|__ ‘ vn = — - sn . gre tse business ri “a a the _ 
re) nothing. Last year we tried a puzzle and gaveastovefree. I honestly lic that you are their friends (which you are) and that their interest 


A score card for card players is good because 
is attractive and usually directs the conversation toward the use of ga 
Match safes and such novelties are attractive, and I consider go: 
advertising matters.”—E. G. Pratt, Milwaukee, Wis. 


‘Mail each month, to every non-consumer in the city, a persona! 
addressed and headed letter on the ‘ follow up’ system, the letters bei: 


: fac-simile typewritten and prepared on a mimeograph, 3 or 4 forn s 
me is advertising that is worth actual dollars to the New Business Depart- 


being prepared some months and mailed to those whose circumstanc:s 
they fit. Each letter is arranged to ‘follow up’ the last. Have had « 


‘* We use a banner carrying the usual remarks relative to range 


and trimmed with electric lights, parade our streets at night. A small 


i | believe it did not sell us one stove. From the above experience would will be sg guarded if intrusted to the gas man.”~ J. L. GRIFFITHS, 
: ] say solicitors would not pay in this city as regards the stove business; Sedalia, Mo. 


RAY, Grand Island, Neb. 


or occasion.” —M. H. Gross, Washington C. H., O. 


Streator, Ills. 


j in front of the court house. The sign was unique in some respects. 


we were highly complimented on its beauty. Some traveling salesmen 


| ‘* Some time ago we had post cards made with a picture of a gas stove 
5 on the address side, with the words ‘Cook with gas and save money,’ 
i and on the other side a few catchy sentences regarding the advantages 
of cooking with gas, printed in red at one end of the card, and a blank 
space for writing a personal note, stating some of the advantages of 
5) | cooking with gas and extending an invitation to call and see our new 
| | line of gas stoves. We were very much surprised at receiving calls 
I 5 | from at least 30 per cent. of the people to whom these cards were ad- 
Ki B | dressed. The cards were written with a coarse stub pen and signed. 

; ; ) Of course, you could not expect such results in a larger town with these 
7 post cards, but this experience has convinced the writer that a personal 
i appeal is the proper means of reaching the people in a town of this size. 

Of course, solicitors are included under the same head.” —E. D. STILEs, 


The size of the letters was 12 inches and there were something more 
| than 220 lamps in the sign. It attracted a great deal of attention, and|R. I. 


the same holds good with lighting. All lighting should be taken good} ‘In March, 2 or 3 years ago, we advertised and held a reception at 
, care of. If this is done the business will advertise itself.”—Jas. Mur- | our office on the afternoon and evening of one day. 


Our office is very 
large and well finished, so that we were able to make it look very 


- ' , ; . attractive by illuminating with about 400 colored incandescent lights of 
' emery eee aohemee applicable to the gas industry io Oe period | small candle power, an arrangement of potted plants and palms, etc. 
ical cooking exhibition, at which time useful and applicable cooking 
: se tae . . —|In one corner we had a refreshment table, and served punch and fancy 
utensils and varied, modern, up-to-date lighting, heating and cooking|,.  . a : 
t : a s ‘ : ; biscuits to all comers. This table was presided over by two young ladies 
ih appliances are exhibited for proper instruction relative to their use and of the office who certainly served to further beautify the scene. In thie 
‘ei sale, and at which time a nice souvenir is dispensed suitable to the time é 


directors’ room we had an orchestra which furnished music in the after- 
noon and evening. In the afternoon and evening I gave a short talk or 
lecture to the public, taking up the subject of gas from the retort to the 
burner. Of course, this matter was very much condensed, but I gave 
particular attention to describing and showing up the efficiency of the 
various gas appliances, all of which we had samples in the office. Three 
of our young men in evening dress acted as ushers, and also helped to 
show up the appliances while I described them. We gave $1 discount 
on all sales of stoves made at the office on that day, which really 
brought the price to a trifle under cost. Wesold 36 stoves and thought 
we had done well, but the advertisement we found was very efficient as 
our sales for the summer were remarkably good. Also, we found that 
it served as a sort of education to the public and disabused their minds 
of several prejudices with which you are well acquainted. Another 
item connected with this event was as the people passed out we gave to 
each lady one of the gas stove savings banks, Weareat present main- 


‘Last summer we made a large electric sign (we own the electric taining an electric sign on one of our electric light poles situated in the 
company) ‘Cook with gas’ and suspended it over the public square and | !argest square on the main street of the city. Itis in colored lights and 
Hi pony) . am 1d . It | reads as follows: Use a Gas Range.”—W. L. WaALKgR, Fitchburg, Mass. 
: ) was round, 6 feet in diameter, with lamps or letters on both sides. The 


A words ‘ Cook with gas’ were frosted, 6-candle power lamps, while the |successful was a box ‘of coke, with the front of the box made of red 


‘*One novel scheme for window advertising that was tried and proved 


~ outer edge of the circle was in red lamps close together. These chased | glass and lighted from the back by incandescent light, making it have 
each other round the circle and gave the effect of a red wheel of fire} the appearance of a coke fire."—D. W. Low, Alliance, O. 
revolving about the sign. This was accomplished by a home-made 
: | flasher, and a cable connected the sign with the flasher in our office. 
} 
' 


‘** A simple, if not novel, articleto be distributed is a small saw or ‘ile, 
dainty but useful, which is used by consumers to keep the openiny of 
the gas tips on the burners free and open.” —W. McGreaor, Pawtucket, 


‘*To promote the use of fuel gas we make it a rule to run all sery ices 
who go all over the country told us it was the prettiest sign they had 


ever seen, yet our business last summer did not seem to indicate that 


and connections free, advertising same through the local papers, }) it: 


. f . ing the time to say 3 months of the year. One person getting a stoy al 
the sign did us a dollar’s worth of good. It may be interesting to note} gost and free services and connections will be sure to tell all of ber 
that we erected this sign without permission from the city authorities, acquaintances, and the good work spreads rapidly. This, of cours, is 
thinking that we would be refused if we did, yet the only kick we ever 


received was when we did not light it for a night. 


Lewistown, Pa. 


York, Pa. 





‘**Our method for this spring will be to send out solicitors with blank 
contracts offering to place on one month’s trial a gas range, and giving 
a certain number of people in each district a certain amount for each 
range they place for us, thus making them an agent.”—F. R. Smart, 


**A needle book is a "good method of advertising because it is often 


not new or novel, but it does the work.”—R. 8. Furrtapo, Chic: 2°, 


Everyone we met| TIjs. 
asked us why our cooking sign wasn’t going last night?”—E. F. McCasr, 


** One novel advertising scheme that has come under our notice s 4 
neatly engraved wedding invitation, used by a livery company in lis 
city to advertise their carriage service. The advertisement was pri ted 


secure the breakfast card inclosed.”—F. W. Litre, Peoria, Ils. 





use it in his own business.”—W. B. TutrLx, Long Branch, N. J. 





inside the invitation, so that it could not be seen until it was opene t? 


‘We believe that the company should light its own building »ril- 
liantly, as one can hardly expect people to use light where one does 10 
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‘Tags for grocery men to put in delivery baskets.’.—C. M. KELLER, 


slumbus, Ind. 


‘‘Get a stove established in a good family and then others will be in 
luced from that. We have one or more stoves in almost every fam 
where there is a meter.”—B. F. Harpina, Bridgeton, N. J. 

‘‘Make good gas and sell it cheap. 

s, STEWART, Shelbyville, Ky. 


‘We heat a hotel—the proprietor is pleased; of course we are. The | ©@ take care of. 
est gets more and longer fire for 25 cents than in the old way.”— 


[. PoLuitt, Baltimore, Md. 


Keep fixtures in good order.”— 


various publications are mailed to each water consumer. See Gas 
Jet.”—L. N. Cask, Duluth, Minn. 


SOLICITORS. 


‘* Canvassing or soliciting is by all means the most satisfactory meth- 
od. Have an impression that a fixed salary is the best way to pay 
them. It all depends upon the state of the development of the gas busi- 
ness in the locality as to how many thousand inhabitants one solicitor 
When a gas husiness is exceedingly well developed 
one solicitor can take care of 25,000 people. _ If it is not so well developed 
it might require a great many more, for two reasons. Do not believe 


‘ ; that it pays in the North to keep canvassers busy in the winter. All of 
A printed slip of different color pasted on the back of the monthly | ou» solicitors are men of standing, are perfectly honest and want to do 
s bills will often attract notice to some special feature of the business 


which it is desired to call attention. 


sionally used, as it would soon lose effeet if constantly done.”—Jas. 
McILHENNY, Washington, D. C. 


This scheme can only be oc- 


an honest day’s work. They are furnished data from the office and go 
out after the possible customer.”—I, C. CopLry, Aurora, IIIs. 


‘* Solicitors are the very best means of advertising if you get the proper 
man, 





The personal equation seems to me the main consideration. I 
‘‘Whenever we want to have a special sale, we use the newspapers have tried a numbe 


id call the attention of the public to the newspaper ads. by postal. | 


We offered a prize of a waffle-iron, toaster, flash or curl- 
ng-iron, to everyone who sent us the name of a party to wkom we 
succeeded in selling a gas stove later in the season. This secured us a 

imber of solicitors among the people who could testify to the excel- 
lence of gas as fuel. We succeeded in raising an interest in coke by 
the use of a window display. We madea frame for a large coke pile 
covering the open top with chicken wire to which was thickly suspend- 
ed narrow strips of red tissue paper. Inside the frame we distributed 
5 or 6 red electric lamps, and 2 electric fans. The coke being piled 
lightly over the chicken wire, the red glow of the lamps is seen through 
and the fans keep the tongues of tissue paper in motion so that it gives 
every appearance of tongues of flame. The buzz of the fans even adds 


to the effect, as it sounds like the roar of the fire.”—J. R. Vorts, Bed- 
ford, Ind. 


‘We made a special offer on August 17th, 1903, to pipe the houses of 
the first 50 applicants at the following rates: Pipe 4 rooms and hang 
two 2-light fixtures and two 1-light pendants and furnish 3 Welsbach 
burners complete for $10 cash, also making a free service. To Jan- 
uary 1, 1904, 44 months, we had 95 orders, which meant 95 new con- 
sumers. We extended the limit, and in 1904 we piped 175 more. The 
scheme is that any additional openings were piped at $1.25 each and 
fixtures sold at the regular retail price. The fixtures we hung on the 
$10 proposition cost us $3.75, and this left $6.25 for piping 4 rooms.”— 
L. T. PALMER, Tonawanda, N., Y. 


‘‘Our method nere for lighting stores: We furnish Humphrey and 
Welsbach are lights free of charge. We renew and clean lamps once 
amonth. Our reason for this is we have competition in the electric 
plant which is run in connection with a cooperage plant.”—B, R. 
DouGHERTY, Richmond, Ky. 

‘Tt has occurred to me that the chief difficulty in solicitation is to 
replace a new range recently bought by the householder, thereby add- 
iug to his household outlay, and entailing an immediate expense which 
he does not wish to undergo. Or, in other words, the time to place a 
gas range is on the original installation of the household equipment. 
This occurs in many cases, I might say generally, upon the removal of 
a family to a town, or the change of residence from one neighborhood 
to another, It, therefore, becomes a question of locating such changes, 
and soliciting the business in time. Now, the writer has found that the 
first act of the householder making any move is to have water turned 
on by the water company, light may not be immediately essential, the 
moving may require some days, and the first day of occupancy lamps 


or candles are in many instances temporarily used. Or the occupant | 


may even use electricity, acetylene or other luminant. But water is 
the first essential, being necessary for the initial house cleaning, win- 
dow washing and sanitary arrangements. This brings us to the 
arrangement I have made of going each day tothe water works com- 
peny and securing a list of their applications for service which we 
instantly place in the hands of our soliciting force. The idea has been 
productive of excellent results. We have obtained extraordinary 
results by putting out goods, i. e., ranges, heaters, incandescent lights 
ov trial as per inclosed contract. We have scarcely ever removed a 


pi ce of apparatus so placed, and find it the best possible introduction.” 
M. N. Latta, Charlotte, N. C. 


r of them and find that a good solicitor is a very 
good investment, but that an indifferent one is a great detriment to the 


e got very good results by inclosing a numbered postal card to each | company if he is kept on the pay roll for any length of time. Always 
our gas stove customers, asking them to send us the name of some pay straight sal 


ary and have tried to get men interested in the work. 


rson or persons living on the mains who ought to have a gas stove | The greatest success we have had with any solicitor has been with aman 
bat had not. 


| taken from our office force. He understood the business thoroughly in 
the office, knew quite a little about the shop work, so could talk intelli- 
| gently on the expenses of installation, the expenses of operation, the 
methods of handling the new range to get the greatest efficiency, and 
was very successfulin this work.”—I. A. MILLER, Colorado Springs, Col. 





‘* Solicitors are absolutely necessary. They should be paid on a per- 
centage basis, otherwise they will not do the most effective work they 
| are capable of. One solicitor can take care of 4,000 people. A solicitor 
can keep busy winter and summer. There is always plenty of chance 
|for him at all times of the year. Each of our solicitors is assigned to 
'a certain definite district, partly business and partly residential. These 
solicitors report every day at 8 o’clock to the manager of our commer- 
cial department. At this time a report of the work done the previous 


day is turned in and new work laid out.”"—W. B. Tutte, Long 
Branch, N. J. 


‘** Really good solicitors are hard to find, but they are undoubtedly the 
most effective way of reaching the people. Pay asmall salary increased 
by percentage on sales to be paid after the apparatus is set and paid for 
and consumer is actually using gas. We have always found the off 
season to be a sort of ignis fatuus, and see no reason why:solicitors can- 
not be kept busy throughout the year by changing the arguments to 
covform to the varying seasons.”—R, E. FIELD, Rome, N. Y. 


‘* Good solicitors are entirely too scarce. They should be paid a salary, 
and a good one under certain conditions, as a solicitor may have as 
much value in keeping business and making it productive as in procur- 
ing it in the first place. With a large company that has plenty of help 
in the appliance department and a large force of clerical help to keep 
track of al! the details, etc., a percentage on sales is probably the prefer- 
able way. A solicitor can be kept just as busy in the winter as in the 
summer on arc lights, coke, gas engines and small heaters.”—R. 
SHACKLETTE, Adrian, Mich. 


t 

‘‘We place such high value upon the work of our solicitors that if 
we were compelled to choose between solicitors and any other form of 
advertising we would sacrifice everything but the solicitors. A good 
solicitor, we think a professional salesman better expresses the required 
qualifications of such a man, is the best new business securer of which 
we have any knowledge. We believe that solicitors should be paid a 
liberal salary, for which they should be required to show a minimum 
amount of secured business, and a small commission upon all sales 
| secured above this amount, in order that the income earned be governed 
in a measure, by the energy which the solicitor puts into his work. 
All of the advertising should be planned with the object of making the 
solicitor’s work easier. We handle four solicitors in our territory, 
which comprises a population of about 75,000 inhabitants. We have 
employed them steadily since April, 1904, by working a house piping 
and gas fixture proposition when the returns would no longer pay us to 
have them solicit the gas stove business. We keep up a date card in- 
dex showing every house along ¢he lines of our mains and giving the 
gas and electric business already secured, together with the possibilities 
for new business. Each solicitor takes with him each day the cards 
covering the portion of his territory he expects to work, and returns 
these cards the following day, together with his orders, with any in- 








‘Bills for water are mailed to consumers and in the same envelope 


formation; pertaining to the possibility of a sale noted on the card.”— 
F, W, Littte, Peoria,'Ills. 
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‘*Good solicitors are very desirable, poor ones are worse than useless. 
The gas company gets its income from the customers; the more sales 
the solicitor makes the greater the output of gas. A good man can 
make more on percentage. He works harder and by helping himself 
helps the company. Do not tie a good man to a salary, and get rid of 
a poor man.”—H. C. Barb, Oneonta, N. Y. 


‘Solicitors are practically indispensable. Advertising without solici- 
tors to follow up would be like rowing a boat without oars; in other 
words, you would make frantic efforts to do something and couldn't. 
Solicitors should be paid a salary plus a percentage on increased 
revenue, not a percentage on appliances sold. They should also be 
penalized on the investment required to take on additional business. 
This method would insure their co-operation in not only securing the 
most profitable new business, but also in holding present business. A 
solicitor can take care of 1,500 prospects. By the word ‘ prospects’ I 
mean every customer or non-customer situated on lines of main. We 
keep them busy summer and winter. They have high bills to adjust 
and additional business to secure throughout the year. They work in 
the summer principally on domestic fuel business, and in the winter on 
increasing the standard of lighting, both in business and residence dis- 
tricts, as well ason retaining the gas range in use throughout the 
winter, making it a 12-months’ appliance instead of a 6 or 8-months’ 
appliance. Industrial fuel business can be worked up the year around, 
I hold morning and evening meetings daily. The morning meetings 
are held from 8 to 8:30, and are devoted to enthusing the representa- 
tives and getting them in the proper spirit to start out on an aggressive 
day’s work. The evening meetings last from 5 to 6, and are de- 
voted to talking with the representatives individually in regard to 
various matters which require consideration. We also hold an even- 
ing session once a week, from 7:30 to adjournment, at which we have 
a discussion on various topics pertaining to the securing of new busi- 
ness. The man advancing the best arguments in the most convincing 
manner is given a prize of $1. The dollar itself is not the greatest in- 
centive to excel, but the honor of being winner over the rest of the 
representatives goads them all to great efforts. The representatives 
turn in a report each morning of the ¢alls they have made the day 
previous, time spent on each call, orders taken and estimated revenue. 
They also turn in a preliminary report on the calls they intend to make 
each day. Each representative is in charge of a territory consisting of 
a business and a residence district, and in addition to working his ter- 
ritory for new business he attends to all serious complaints coming up 
on his territory.”"—J. E. Kina, Binghamton, N. Y. 

‘* A good solicitor is a great help to a gas company. He should be 
paid a fair salary and should not be employed on the percentage basis. 
A good man will not need urging on, and he would then be at the Ccis- 
posal of the company to attend to other important work which might 
come up, and which the superintendent might not find time to attend 
to right away. He can also put in his spare moments in the office, as 
well as helping collect bills, ete. The number of inhabitants one 
solicitor can take care of depends entirely on thesituation. A company 


examine burners, clean or replace them, inspect stoves and logs, etc 
adjust them, give suggestions or advice, explain, inform, and repo: 
along these lines. Thus they soothe our detractors, assist in givin; 
better service, warn us of things we might not otherwise learn, in 
crease sales all along the line, keep our card system up-to-date, kee; 
us closer in touch with the needs and necessities of the field, and ofte: 
give us valuable suggestions as to the needs and desires of the public 
or at least certain portions of it..—Wm. McGreGor, Pawtucket, R. I. 


‘* A good solicitor is one of the most valuable men in the gas com 
pany’s employ. Pay asalary, so that you can fairly employ him to 
canvass a street, to see whether it is desirable to lay a main, and com- 
mission to make his remuneration in some degree depend on his work 
Card index every house on line of mains, assigning each day’s work to 
the solicitor, giving him the cards for the territory he is to work, and 
having him report each call and its result on the card of the hous: 
called at. In the fall and winter men are at work on heaters and 
lighting, in the spring and summer on ranges and light always keep 
ing the cards of the territory up-to-date.”—T. O. Horton, Stapleton,N. Y. 


‘* Solicitors are the best way to reach new business. Pay salary and 
keep steady if possible. They are more careful not to misrepresent cost 
of using gas. We give our man 10 per cent. on all new business o: 
old lines.”—Ww. BaILEy, Oskaloosa, Ia. 

‘Solicitors are the best method of any. They can reach every one 
Pay salary and bonus on increased revenue.”—BoonE (IA.) Gas Co. 


‘* Competent solicitors are often of great value, especially in opening 
new territory and in educating the consumers up to the use and value 
of different gas using appliances. The best results are obtained by the 
salary plan, because it insures a better class of employees and enables 
the company to fully instruct them in their duties before they are in the 
field. An indifferent solicitor working on the percentage plan will 
often cause more harm to the company than the few sales he makes are 
of advantage, as he will, for the sake of the commission, sell any kind 
of appliance, whether it is really what the consumer needs or not, and 
leave the matter of future explanation to the company to deal with.” 
—J.S. McILHENNY, Washington, D. C. 


‘* Believe in solicitors all thetime. Pay partially salary and partially 
commission. Can handle from 20,000 to 30,000. Watch all new build 
ings all the time to see that piping is done. Get ahead of the electric 
fellow every time. The solicitor must be a walking directory and an 
accurate one of his district. Advise with him often.”—L. I. Po.uirr, 
Baltimore, Md. 


‘* Solicitors are absolutely essential to the full development of the gas 
business. Regarding their compensation, if you can get good, reliable 
men, employed by the year, a salary is the best means of handling 
them, as they are more apt to work conscientiously in covering the dis- 
trict and not make wild promises in order to sell goods. On the other 
hand, a solicitor employed on the commission will get more business for 
the same money than one paid by the month. However, the business 
is apt to create trouble later, and steadily employed men on a monthly 


owning plants in several small towns may have to move the solicitor | S#/ary, with perhaps some small commission on their sales, is the best 
around, and by experience one summer our solicitor canvassed 5 towns|™means of handling this business. One solicitor should take care of 
and visited 8,000 residenis. I am of the opinion that one solicitor | 19,000 total population; that is, in a place of 40,000 four men can be kept 
should be able to take care of a town of 40,000 inhabitants, and have | fairly busy and cover the ground thoroughly. In regard to keeping 
time to spare. Our solicitor is given a free hand to do his work as he|them busy when not soliciting, we start in the early spring working up 
sees best. He is, however, furnished a book for canvass on streets | house piping business; from that we go to gas stoves, which lasts unt! 
where mains are to be laid, in which is shown the name of street, num- | September, when we go at house piping again until the ground freezes 
ber of house, name «f occupant, owner or renter, class of house, viz.:|UP- From that until spring we keep our solicitors busy reading meters, 
‘One story frame,’ or ‘Two story brick,’ etc.; kind of illumination | repairing Welsbach lamps and doing general work of this kind.”—\. 
used; kind of fuel used. Remarks, which tell just what the person | D. Rosison, Auburn, N. Y. 


visited thinks about the proposition of the company extending its mains 
along the street. For instance, one housewife will say, ‘I will use a|salary with a percentage on sales is best. It depends somewhat on t! 
stove,’ and her neighbor will say, ‘Would not use gas if it were given | solicitor. One live solicitor is enough for 25,000 population. 


to me free.’”—R. 8. FugrtTapo, Chicago, Ills. 


‘‘ A good solicitor is the best kind of advertising. Generally a sma'! 
e 


In sum- 
mer keep them busy on gas ranges, water heaters, hot plates, etc. ; 


‘Tam a great believer in solicitors. I pay mine a salary and also so| Spring and fall same, with more attention to house piping and illun :- 


much per cent. on sales made direct. If the field is a well advertised | @ting; in winter, on coke, industrial appliances and house-to-hou 
one, compact where local knowledge is general knowledge, and so pub-|C@nvass, locating prospects for spring. In cities of 30,000 or 40,' 


oO 


licity prevails, the common sense arrangement is preferable; a smal] | Population and upwards, solicitors should be under the direction of 1 ¢ 


guarantee to the solicitor, and a per centum on sales. For he makes |™anager of the new business department. Cities of less than t! 


- 


many of his sales through extraneous influences, not by his own | Population should be under the direction of the company’s manager.’ — 
soliciting. The number of solicitors to the number of inhabitants|D. H. FRazmr, Battle Creek, Mich. 


must depend entirely on local conditions. Where the class of people 


differ so radically in nationality, incomes, intelligence, enterprise 


‘Good solicitors will get more business for a given expense than a y 
, | other method of promoting new business. In small cities where ; 3s 


mode of living, there can be no criterion; each place must be a law for | companies are practically the only vendors of gas appliances, and whi re 


itself; local atmosphere makes a vital difference. I keep solicitors em 


-|a sale of appliances is generally incidental to securing new business, 4 








ployed winter and summer; they wear the company’s official shield 


, | percentage on the sale of these appliances is a fair basis for compen‘a- 
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tion of solicitors. We have followed this method for two or three years 
and find it quite satisfactory. This applies particularly to residence 
business. The man who looks after the commercial and industrial 
business is paid a salary. In winter time we offer an illuminating 
house piping proposition to enable us to keep shop men employed who 
would otherwise have to be laid off."—S. E. Wo.Fr, Jackson, Mich. 

‘*Good solicitors are the means of promotingsales. Solicitors should 
be paid a small salary and a percentage upon all sales. Generally a 
solicitor can take care of a territory of about 10,000 inhabitants. Keep 
solicitors busy in the summer selling gas ranges and in the winter 
soliciting for house piping, gas fittings and fixtures, gas arcs, etc. Get 
the very best solicitors, pay them good wages, and if trustworthy they 
need little care or attention.”-—R. Woopwarb, Pittsfield, Mass. 


(To be Continued ) 








(Communicated Article. | 
High Pressure Storage Holders. 
A nm 
By Mr. W. E. Hartman, Joliet, Ills. 

In the gas business one is strongly impressed by the large capital 
investment involved in the apparatus required for the storage of gas. 
Our gas undertakings are developing an increasing tendency toward 
consolidation and centralization of manufacture, this movement being 
furthered by the rapid advances made in high pressure distribution. 
This development calls for larger storage holders. Also the growth of 
our large cities is demanding ever larger public service installations. A 
mammoth gas plant is to be built to supply our metropolis. In the 
plans for this plant, the storage holders take a conspicuous place. In 
fact in every gas plant the storage equipment involves a large portion 
of the investment, both by reason of the ground space required and 
because of the heavy first cost of this type of apparatus. ‘And in ad- 
dition, the operating and maintenance expense of this part of the plant 
is particularly excessive in the winter season when it is necessary to 
heat the water in holder tanks and cups. 

The method of storing Pintsch gas teaches us something in this line. 
Here the use of high pressure storage holders is on an established basis. 
Similarly, why is it not entirely practicable to equip our gas plants 
with small, comparatively inexpensive storage tanks, storing our gas 
under pressure? The gas can be made into a relief holder from which 
the compressor can pump into the high pressure storage holder. From 
this, the gas can pass through reducing regulators and be distributed 
at any desired pressure. One million cubic feet storage capacity can 
be attained in a high pressure tank, made 10 feet in diameter by 50 feet 
in length, of 1,',-inch triple-riveted steel plates. The working pressure 
on this tank can be 255 pounds per square inch, allowing a factor of 
safety of 3. Ora 500,000 cubic foot high pressure storage holder might 
be erected with a diameter of 74 feet and a length of 50 feet, of triple- 
riveted, §-inch steel plates, for a working pressure of 250 pounds per 
square inch, with a factor of safety of 3. 

The advantages to be derived from the use of high pressure storage 
holders are evident. The economy in first cost of construction and in 
operation and maintenance should appeal to all; while to anyone in- 
stalling high pressure distribution, and at the same time requiring ad- 
ditional holder capacity, the proposition should be particularly attrac- 
tive, 

The reduction of candle power by compression to these high pressures 
can be expected, due to the condensation of hydrocarbon compounds of 
high vapor density. But that difficulty can be easily overcome; for 
the gas upon expanding at the reducing pressure regulators, will 
readily absorb hydrocarbons supplied at this point to keep up a desired 
illuminating value. 








The Learned Insulated Pipe Joint. 
nee + 
On March 1, 1904, U. S. Letters Patent (No. 753,595) were granted to 
Mr. Waldo A. Learned, of Watertown, Mass., for an improvement in 
insulated pipe joints. Using the words of the specification: 


This invention has for its object to provide an insulated pipe joint 
which will effectively prevent any damage by electrolysis to water, 
gas, or similar mains. 

Another object of the invention is to provide an insulated pipe joint 
of this character which can be used without danger of leaking on mains 
carrying water or gas under an extremely high pressure. 

I have shown my invention as applied to an ordinary bell and spigot 
pipe joint, and in forming my improved joint I first fill the space be- 
tween the bell and spigot with a novel insulating compound which can 
be readily poured when heated, but which hardens or sets very quickly. 





After this filling of insulating compound has hardened I force a ring 
of yielding insulating material, such as rubber, hard against the end 
of the bell, the exposed face of said insulating compound, and the 
portion of the spigot adjacent said compound with sufficient pressure 
so as to absolutely prevent any leakage of the joint. 

Referring to the drawings: Fig. 1 shows a section through a pipe 
joint extending longitudinally of the pipe and prior to the operation of 
forcing the ring of yielding insulating material into place. Fig 2isa 
similar view showing the pipe joint completed. Fig. 3 is a section on 
the line x x, Fig. 2. 





Nj 


RY 






\ 
} 





N 
N 


Zo 


Us 


S 


SSS 
SSS 


Vidi 


Y 


SN 
WOON 


AAG 


WLLL LAO) EE 


= 











Three designates the bell end of a pipe section, and 4 designates the 
spigot end of an adjacent pipe section. These two parts fit one within 
the other, as is usual in the ordinary bell and spigot joint. Between 
the extreme end 5 of the spigot and the shoulder 6 of the bell is a ring 
of insulating material, which may either be the same material which 
fills the space between the bell and spigot or may be a separate ring or 
gasket of suitable insulating material. In the present embodiment of 
my invention I have shown the latter construction, and 7 designates 
such ring or gasket of suitable insulating material—such, for instance, 
as fiber wood or asbestos. 

The space between the bell and spigot is filled by an insulating com- 
pound 8, which is preferably waterproof and which can be readily 
melted and poured, but which hardens or sets quickly after pouring 
and which also possesses the quality bf molecular inertia—i. ¢., the 





property of resisting sudden strains without change of form, while 
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yielding to continued pressure, however slight. 
these characteristics will be described later. 

Nine designates a ring of yielding insulating material, such as rub- 
ber, which is adapted to be clamped by any suitable means hard 
against the end of the bell, the exposed face of said insulating material, 
and the side of the gasket adjacent said insulating material, as best 
shown in Fig. 2. Any suitable clamping device adapted for this pur- 
pose may be used, and in the present embodiment of the invention I 
have illustrated a clamping device comprising a clamping ring 10, 
having projecting therefrom the arms 11, the ends of which stand 
parallel with the pipe, as at 12. This ring has its internal diameter 
slightly greater than the spigot 4, and is provided with the beveled or 
inclined clamping face 14. 

Fifteen designates a suitable ring, which is adapted to engage the 
back side of the flange 17, of the bell, and which is of a size to tit under 
the portions 12, of the arms 11. The clamping ring 10 and the packing 
ring 15 are clamped together by means of bolts 16. 

I have shown the arms. 11 as provided with ribs or flanges 18, be- 
tween which the heads 19 of the clamping bolts 16 are seated. These 
ribs serve not only to prevent the bolts 16 from turning while the nuts 
20 thereon are being tightened, but also serve to strengthen the arms 11. 

The rings 10 and 15 are both preferably split, as shown in Fig. 3, so 
that they may be easily applied to the pipe. In forming my improved 
joint I first place the gasket 7 in position, if such gasket is to be used, 
and also slip the ring 9 upon the end of-the spigot. Thereafter the 
spigot is inserted within the bell and the space between the spigot and 
bell filled with my improved insulating compound, which, it will be 
remembered, can be readily melted by heating, so that it may be 
poured. This compound is such that it hardens very quickly after 
pouring, and when it becomes sufficiently hardened the ring 9 is put in 
place, and the two members of the clamping device are properly 
positioned, as seen in Fig, 1. 

Upon tightening‘ up the nuts 20 of the clamping bolis the inclined 
face 14 of the clamping ring 10 serves to force the member 9 hard 
against the end of the bell, the exposed end of the insulating material 
and the portion of the spigot adjacent said material, as seen in Fig. 2 
thus making an absolutely tight joint. 

Since the gasket 7 is of insulating material and the ring 9 also of in- 
sulating material, it will be seen that the two sections of the pipe are 
thoroughly insulated from each other, the filling material 8 and the 
ring 7 insulating the two sections of the pipe from each other, and the 
ring 9 insulating the clamping ring from the spigot end of the pipe. 
Furthermore, by means of the ring 9 and the way in which it is clamped 
in position an absolutely tight joint is made which will not leak under 
any internal pressure. 

I have found from experience that a compound having the following 
ingredients bas the properties which I have described above; tar dis- 
tilled until the residue reaches 530° to 550° F. and this residue mixed 
at about 330° F. with rosin soap made up of equal parts of powdered 


rosin and air slaked lime. These parts are mixed together in about 
the following .proportions, by weight: Seventy-two parts pitch, 14 
parts rosin, 14 parts lime. 

A compound made as above described can be readily melted and 
poured and will quickly harden or set after pouring and also possesses 
the quality of yielding and flowing slightly under continued pressure. 
Because of this latter quality the compound will yield sufficiently to 
allow the two pipe sections to move or settle with respect to each other 
to a certain extent, so that the pipe joint is not only an insulated joint, 
but is slightly flexible, and is flexible in such a way that the changing 
of the relative positions of the two parts of the joint do not break or 
destroy its insulation or render the joint liable to leakage. 

It will be understood that while 1 have shown one form of clamp my 
invention is not limited to any specific clamp, but is intended to cover 
the use of a pipe joint constructed as above described and having any 
form of clamping device for holding the ring 9 in place. 


A compound having 
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A New Use for Electricity. 


——— 


The New York Times declares that some days ago, a practical elec- 
trician who at one time acted as selling agent for a firm manufacturing 
electrical supplies, including incandescent lamps, disclosed ‘‘ a trick of 
the trade” which, though it has some slightly dubious aspects, is cer- 
tainly interesting and, to us at least, entirely novel. What he said was 
that while ‘‘on the road” in winter he was often obliged to pass the 
nights in hotels where, though most of the ‘‘ modern improvements ” 
were present, the bedrooms were usually very cold and the sheets oft n 
very damp. When it was a hotel that had electric lights he materially 
mitigated these woes by extracting from his “ grip” a 32-candle lamp, 


nearest fixture, and ending in a “‘ plug” that would take the place of a 
lamp destined for illuminating purposes. When ready for retirement 
he would remove the lamp, usually a small one, attach his own big 
one, and, with the latter for companion, seek;,the seclusion of the icy 
sheets. They never remained icy long, he declared, for a 32-candle 
lamp gives out a considerable amount of heat, mild and continuous. 
In the circumstances, this would obviously be a simple and efficient 
expedient, although we have more than a suspicion that the hotel 
keepers would not regard it with approval and we have more than 
half a suspicion that practice of the plan would be attended with some 
danger of accidents of several xinds. Shoved well down towards the 
foot of the bed, the light of the lamp would be no annoyance, while it 
would make no trouble as long as the insulation remained perfect and 
no unguarded movement with a bony heel shattered the fragile globe. 
That once broken, however, there would be an explosion that would at 
least give a somewhat painful start to the lamp’s bedfellow and other 
mishaps might follow, possibly to the imperiling of the whole house, 
That is a question for the experts to decide, and as the expert who made 
the revelation was not afraid to try the experiment, presumably the 
peril is not excessive. At any rate the idea is a queer one, and the 
opportunities for exploiting it, if it is of any value, are not confined 
to hotels in the hinterland. 








ITEMS OF INTEREST FROM VARIOUS LOCALITIES. 


ee 


Mr. James T. BaKER, formerly of Brooklyn, N. Y., has been appoint- 
ed District Manager for the Aurora (Ills.) division of the properties of 
the Western United Gas and Electric Company. 





Mr. James D. Bury, President of the Citizens Gas and Fuel Company, 
of Oxford, Chester county, Pa., advertises that bids will be received by 
him at the address given for ‘‘ the complete installation of the new gas 
plant, including gasholder, gas apparatus, street mains, etc.,” up to 
noon of May 17th. 





In our issue of April 24th we noted that a gas plant was to be installed 
at San Angelo, Tex. The projectors thereof have arranged to use the 
apparatus of the naphtha sort or type. So Mr. George West, of the 
Federal Gas Company’s branch at St. Louis, Mo., informs us. 





Mr. CuesteR H. PENNOYER has resigned the position of General 
Manager of the United Gas and Electric Company’s properties in San 
Jose, Cal. He has accepted a responsible position with the National 
Conduit and Cable Company, of San Francisco. 





THE proprietors of the Fitchburg (Mass.) Gas and Electric Light Cum- 
pany have petitioned the Board of Gas and Electric Commissioners for 
the right to issue 3,000 additional shares of stock, of the par value of 
$50 each, ‘‘To provide funds to meet the expense of erecting a new gas- 
holder, coal storage sheds, gas mains, generating apparatus, etc., nec- 
cessary to equip its plant to meet the present and probable needs of the 
Company for lighting and power purposes.” 





A SPECIAL town meeting of the ratepayers of Framingham, Mass., 
will be held to day for the purpose of determining (considering seems a 
better word) whether it is advisable that the plant of the Framingham 
Water Company be purchased for operation on municipal account, and 
whether or not it would be advisable to maintain a municipal gas 
supply. 





AT the annual meeting of the Waukesha (Wis.) American Gas and 
Electric Company, the officers chosen were: President, F. H. Putney; 
Vice President and Treasurer, Morris W. Stroud; Secretary, T. W. 
Haight. 





THE Consumers Gas Company of Reading, Pa. will make noteworthy 
additions to iis mains this summer, which means that the Keppelman 
forces won’t spend much time in the mountains in the heated season. 





Tuer Company for the supply of gas to the boroughs of North Wales, 
Lansdale, Hatfield and Souderton, Pa., has been reorganized, and the 
reorganization undoubtedly bears the stamp of genuineness. The cap- 
ital stock has been fixed at $50,000 and the plant will be located in 
Lansdale. The officers of the Company are: President, E. K. Freed; 
Treasurer, A. C. Godshall; Secretary, R. Russel Freed. The last named 
gentleman is well and worthily known to most of Philadelphia’s larg- 
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A CORRESPONDENT in Philadelphia declares that the project for the 
establishing of a gas works in Georgetown, Del., is certainly to be 
carried to a practical ending this summer. ‘‘In fact,” says our inform- 
ant, ‘‘while the Company has until September ist to begin operation 
under the terms of the street lighting contract entered into with it by 
the town, it expects to be able to turn gas on sometime in August.” Let 
us hope so, 





WRiTE to the Isbell-Porter Company, of Newark, N. J., for a copy of 
its handsome catalogue-pamphlet regarding the use of valves and 
specials. 





THE Committee on Public Lighting, Massachusetts Assembly, has 
reported adversely on the petition of Mr. J. B. Moran to provide for the 
election of the members of the Board of Gas and Electric Light Com- 
missioners by popular vote. 





IT is said that Mr. George A. Currie and associates of Grand Junc- 
tion, Col., are arranging for the construction of a gas works at that 
point. They are of the opinion that a certain grade of coal, mined in 
close proximity to Grand Junction, will answer well for gas making 
purposes, and their financial estimate respecting the cost of the plant 
complete is put at $60,000. 





THE Pulaski Gas Light Company, of Little Rock, Ark., has purchased 
the franchise with whatever real property was left in the ownership of 
those who secured the right to operate an opposition concern in Little 
Rock known as the Little Rock Gas Company. 





Mr. E. G. CowpEry, General Manager of the Laclede Gas Light 
Company, of St. Louis, Mo., says that at least 40 additional miles of 
supply mains will be put underground there this season. 





A CORRESPONDENT in Wilmington, Del., writing under date of the 
29th inst., says: ‘‘ Nolan Brothers, the contractors have a large number 
of men at work revamping the 2-story brick building at Sixth and 
Welsh streets, Chester, Pa., owned by the Howard Brothers, which 
will be converted into splendid office quarters for the Suburban Gas 
Company, of Chester, Pa. When completed the structure will virtually 
be a new one. The improvements are being made along lines that will 
enable the Company to maintain an elaborate display of its products, 
including heating and cooking apparatus, lighting fixtures and so on. 
The main offices of the Company will be located here, and commodious 
rooms for the use of the employees of the Company’s various depart- 
ments have been arranged for. The first floor of the building will be 
devoted to display. A large show window extending along the entire 
front, and around the corner on Welsh street, a distance of 80 feet, will 
add much to the attractiveness of the structure. The floor of the show 
room will be of ‘terrezza tile.’ This department will occupy a floor 
space 18 by 53 feet, and will be fitted up with automatic fans in the 
summer and the latest improved heating appliances in cold weather. 
In the rear two cashiers’ cages will be erected and a costly burglar and 
fireproof vault installed. The General Superintendent’s office will 
be located directly back of this department, while in the extreme 
rear a lounging and club room will be,fitted up for the employees, 
equipped with a first-class library, etc., for their amusement, and a 
toilet room. The second floor will be reached by a broad stairway. The 
Manager’s office will be fitted up in the center and extending across the 
floor, lighted by a deep bay window overlooking the street. Directly 
in the rear will be located the bookkeeping department and the offices 
of the head bookkeeper and chief clerk. The second floor front will be 
fitted up eventually as a large lecture room with a modern kitchen 
attached, for the use of the employees. The store room department and 
foreman of distribution office will be located in the basement. The 
interior of the building will be-finished in hardwood. The structure 
will be heated throughout by steam and a patent system of ventilation 
installed. When completed the headquarters of the Company with its 
fine offices and other facilities, will be as modern and commodious as 
those of any to be found in a city the size of Chester, and far in advance 
of many. The contractors have agreed to have the building ready for 
occupancy about the middle of June, and the officials of the Gas Com- 
pany expect to be comfortably installed by July 1.” 





THE proprietors of the Watertown (N. Y.) Gas Light Company have 
arranged to lay 12 miles of street mains this summer in the territory 
north of the river that divides the city. 





AT the annual meeting of the shareholders of the United Gas Im- 
provement Company the following Directors were re-elected: Thomas 


Dolan, Samuel T. Bodine, Randal Morgan, William W. Gibbs, 
Clement A. Griscom, George Philler and Samuel R. Shipley. 





WE understand that the Leavenworth (Kas.) Light and Heating 
Company, which now is in complete control of the artificial gas and 
electric lighting plants of the city, has arranged to supply natural gas 
to the residents. The gas is to be purchased from the Kansas Natural 
Gas Company. Actual supplying will not be begun until some time 
in September. 





Mr. L. L. KELLOGG, whose clever and competent management of the 
gas supply of Sioux City, Ia., covers a long term of years, is authority 
for the statement that the Sioux City Gas and Electric Company will 
this summer expend a sum amounting to not less than $20,000 on main 
extensions to the outlying, rapidly developing section of its territory 
known as Leeds. May the genial, straightforward Manager of the 
Sioux City corporation always have the best of good luck, 





‘*R. T. G.,” writing from Indianapolis, Ind., under date of the 29th 
ult., says: ‘‘I have been and am quite surprised that no mention has 
been made in the JOURNAL’s columns of the death of Mr. Henry Stacey, 
who 25 years ago was well known to the gas fraternity of this section. 
His death occurred in Indianapolis, the afternoon of March 26th last, 
and it was the terminating of an illness that lasted several months, 
Deceased was born in London, England, September 27th, 1834. His 
father then was well-known in English gas engineering circles, the 
scope of which was rapidly increasing at the time all over Europe, and 
by him the son was taught. The elder Stacey came to America in 1851 
and Henry followed him a year later. Eventually they formed the 
Stacey Manufacturing Company, of Cincinnati, which concern after- 
wards became, in fact 1s now, prominent in American gas works’ con- 
struction. Deceased for several years was the traveling representative 
of the firm. In 1863 he was appointed Superintendent of the Indian- 
apolis Gas Light and Coke Company, serving as such until 1881, when 
he took hold of an important silver mining property in Colorado. In 
1884, on account of failing health, and having acquired a competence, 
he retired from active business. Mr. Stacey was very prominent in 
Masonic affairs. He is survived by his widow, two sons and two 
daughters.” 





THE plant and all possessions of the Swedesboro (N. J.) Gas and Elec- 
tric Company were sold at sheriff’s sale recently. The purchaser was 
Mr. Joseph T. Sickler, at his bid of $860, subject to a mortgage of 
$35,000. 





THE banking house of E. W. Clark & Co., of Philadelphia, and 
allied interests, are now the real owners of the Rochester (N. Y.) Rail- 
way and Light Company’s control in the Rochester and Suburban Rail- 
way Company. 





ARTICLES naming the incorporation of the Green Bay (Wis.) Gas and 
Electric Company, with a capital of $750,000, have been filed. The in- 
corporators are Messrs. William Mainland, of Oshkosh, Sinclair Main- 
land and Ralph Burton, of Green Bay. The significance of this seems 
to lie in the fact that it is a reorganization of the Green Bay Light and 
Power Company. 





Ir is understood that the petition of the Providence (R. I.) Gas Com- 
pany for the right to increase its capital stock to $6,000,000 will not be 
sanctioned by the Legislature. Nevertheless, the Company can safely 
count on permission to increase it to $5,000,000. 





Writs to Mr. W. E. Steinwedell, Secretary of the Gas Machinery | 


Company, of Cleveland, O., for a copy of its latest booklet—form 192— 
on ‘‘Carburetted Water Gas Apparatus,” 





THE Massachusetts State Board of Gas and Electric Light Commis- 
sioners, on the 2d inst., issued an order approving the putting out of 
1,500 shares of new stock, of the par value of $100 per share, by the 
Springfield Gas Light Company, on its petition for approval of an issue 
of new capital sufficient to produce $300,000, It appeared at the hear- 
ing that the improvements to the gas plant now in course of construc- 
tion will cost somewhat more than the amount named. Taking into 
account previous late sale figures the Commissioners ordered that the 
market value of the new stock be at a minimum of $200 per share. 





Mr. CHARLEs S. Bask has resigned from the directorate of the Fort 





Wayne (Ind.) Gas Company. 
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The Market for Gas Securities. 


——f—— 

The tension and strain are over. There will 
not be any 75-cent gas for the general public 
in New York city until a fair selling price has 
been eventually determined by the commis- 
sion to be appointed, under the act creating a 
State Lighting Board, is in working order. 
Meanwhile the companies are obligated to sell 
gas to the municipality, after July 1st, at 75 
cents. The electric end of the trading suffers 
some sharp cuts, but had their charity been in 
evidence when the famous Oakley arrangement 
was made their ultimate losses would not 
have been so great. Anyone might know that 
$144 per annum for a 2,000-candle power arc 
could not go on indefintely. Just now it is 
well to remember that a State Lighting Board 
is not all to the bad. Under the circumstances 
the least said about stock gyrations the better, 
unless it be to remark that some undeniably 
cheap gas shares were picked up during the 
week. Consolidated closed to day (Friday). ‘ 
2004 to 201. 

Brooklyn Union is 198 to 202, Peoples, of 
Chicago, is 110 bid. The Company’s regular 
quarterly dividend of 1} per cent. is payable 
the 25th inst. Baltimore Consolidated is on the 
weak side; so is Washington (D. C.) gas. 








Gas Stocks. 





Quotations by George W. Close, Broker and 


aler in Gas Stocks. 
16 Waut Srezzt, New Yorx Orr. 
May 8. 


Equitable Bonds, O'S.. ceccce 
“ lst Con. 5s... ss 
Mutual eereeeeeeeeeeeeeeeese 
New Amsterdam Gas Co... 
Bonds, 5° ..cccccccssees 
New York & Richmond Gas 
Co. (Staten Island)...... 1,500,000 
lst Mtg. Gold Bds.5 p. ct. 1,000,000 
Northern Union, Bonds,5’s. 1,250,000 
New York and East River.. 
Bonds 18t 56'S. ......ss000 
** 1st Com. 5°S...000- 
Standard. ..cc0ecccecsececcce 5,000,000 
Preferred .......0+..2++. 5,000,000 
Bonds, ist Mortgage, 5°s 1,500,000 
VoOmKers ccccccccsccccececces 299.650 
Out-of-Town Compantes. 
Brooklyn Union .......++0+. 15,000,000 
- ** Bonds(5’s) 15 000,000 
Bay State...ccccscsseceee-» 50,000,000 
= noome Bonds..... 2,000,000 
Binghamton Gas Works... . 450,000 
ist Mtg.5*’s ...... 509,000 
Boston United Gas Co.— 
ist Series 8. F. Trust.... 
= * ” © 4... 3,000,000 
Buffalo City Gas Co........ 5,500,000 
” * Bonds,5°s 5,250,000 
Japital, Sacramento...... 500,000 
Bonds (6°8).,.....see00-+ 150,000 
Chicago Gas Co. Guaran- 
teed Gold Bonds.....00. 
Cincinnati Gas and Electric 
Columbus (O.) Gas Co., ist 


1,000,000 
2,300,000 
3,500,000 

750,000 


11,000,000 


3,500,000 
1,500,000 


7,000,000 


7,650,000 


Mortgage Bonds.......... 1,500,000 
Columbus (O.) Gas Lt. & 
Heating Co....ssceees-ss- 1,682,750 
Preferred......seesee-.. 3,026,500 
Consumers, Toronto........  ,000,000 
Consolidated, Baltimore.... 11,000,000 
Mortgage, 6’s........... 3,600,000 
Chesapeake, ist 6’s..... 1,000,000 
Equitable, ist 6’s....... 910,000 
Consolidated, ist 5°s.... 1,490 000 
Consolidated GasCo.ofN.J. 1,000,000 
** Con. Mtg.5’s...... 880,000 
Dans ..cccccccccccccess 75,000 
Detroit City Gas Co........ 4,825,500 
** Prior Lien 5’s....... 5,608,000 
Detrc it Gas Co., 5'S.s00 cee $81,000 
BOR DSi cccececcs ce . 16,000 


—— = & Fuel Co., 
_ se ocbnccence 2,000,000 
Essex and Hudson Gas Co. 6,500,000 
Fort Wayne .....0s-cecesees 
“ Bonds...... sees 2,000,000 
Grand Rapids Gas Lt. Co. 
let Mtg.5'S........cecccees 
een 
Hudson County Gas Co., of 
New Jersey....essesesees 10,500,000 
a Bonds, 5°s...... 10,500,000 


1,225,000 
750,000 


Indianapolis...... ....seeee« 2,000,000 
“ Bonds, 6’s....... 2,650,000 
Jackson Gas Co....sccesees 250,000 
* let Mtg.5°s...ccees 290,000 
Kansas City Gas Light Co., 
of Missouri..........+.... 5,000,000 
Bonds, 1st 5°s....00+ee0-. 3,822,000 


Laclede, St. Louis ........0. 10,000,000 
eS 2,500,000 
Bonds ......+000 seeeeees 10,000,000 
Lafayette Gas Co., Ind..... 1,000,000 
Bonds ....c000 secesseeee 1,000,006 
Madison Gas & Elec. Co. 
Let Mtg. 6's....cc000 
* 6 per cent. scrip, 
due 1910......006 
Montreal, Canada ......00+5 2,000,000 
Nashville Gas Lt. Co........ 1,000,000 
Newark, N. J.,Con.Gas Co. 6,000,000 
Bonds, 6'S ...esccccceseee 4,600,000 
Now Haven......cscccccscsees 2,000,000 
tig acer ond 
eeeeeseeeerterecee 25,000,000 
Lt. & Coke Co., 
ee o = 0gg 20,100,000 
24 - ese. 2,500,000 
Rochester Gas & Elec. Co.. 2,150,000 
Proeferred.......ssseseee 2,150,000 
Consolidated 5°s........ 2,000,000 


850,000 


100,000 


“ ora communications will receive particular atten- | Sam Francisco, Cal. ........ 16,800,000 


following quotations are based on the par value Ot. Jonni ites 


¢2@~The 
of $100 per share. 


N. ¥. Oity Oompantes. Oapttal. Par. Bid. Asked. 


Consolidated ...........:0.+++$73,177,000 100 200% 201 





Central Union, Bonds, 5's. _ 3,000,000 1,006 108% 110 


ist Mtg.5°s........ 751,000 

St. Paul Gas Light Co...... 1,600,000 
ist Mortgage 6°s........ 650,000 
Extension, 6°s,.......00. 600,000 
General Mortgage, 5°s.. 2,465,000 


1,000 

1,000 

100 
1,000 
100 
1,000 


1,000 


1,000 


100 


106 


25 
100 
100 


25 
100 


100 


1,000 
100 


1,000 
1,000 








+ 10g Syracuse, N. Y............. 1,975,000 100 50 55 
118 120 Pe sccksoesene: eeetes 2,047 000 1,000 102 
300 320 | Washington, D.C .......00. 2,600,000 20 30384 308% 
First mortgage 6°8...0+. 600,000 ~ 
Western, Milwaukee........ 4,000,000 ¥ on 
112 ©1138} | Wilmington, Del...... seeese 600,000 50 0=— 830 
35 ene a rm a A = —- nD 
° 2 ? 
104100 Advertisers’ Index. 
112 = 114 GAS ENGINEERS, Page 
1064 108% | A. E. Boardman, New York City.....cescee ssessecseeess 043 
125 130 | Baxter & Young, Detroit, Mich.....ccccscccseveseesseees Tl 
145 155 B. E. Chollar, St. Louis, MO.....cecccccsecccesescceseeeves 149 
116 = 117 David Leavitt Hough, New York City.........cce-eeseee. 748 
180 Davis & Farnum Mfg. Co., Waltham, Mass....... ied ee 
Economica! GasA pparatusConstruct’n Co.,Toronto,Ont. 748 
198 202 | Frank D. Moses, Trenton, N.J..secccseeseceeees soveeses 743 
113 115 | Fred BredelCo., Milwaukee, Wis.....+.+s.eseeseeeeesere: 70 
% 4 Frederic Egner, Washington, D. C.....sccsssessseseeseees 100 
ri 75 | Geo. R. Rowland, New York City......sscsevevseee soeee 744 
28 30 | Humphreys & Glasgow, New York City........+0+0. ... 753 
93 96 | Isbell-Porter Co., Newark, N J...scseseeeseveeseveeeeeee TOA 
J. Alex. Mayers, New York City.......sssesseseceeseeeees 109 
82 85 |J.F. W. Jost, Philadelphia, Pa...........seseeseessee sees 248 
47% 50 | Kerr Murray Mfg. Co., Fort Wayne, [Dd......sseeeeeeees 72 
6 7 |The Gas Machinery Co., Cleveland, O......+++s+s+ssesees 140 
66 68% The Jeffrey Manufacturing Co., Columbus, O............ 130 
‘ 35 | The Western Gas Construction Co., Fort Wayne, Ind.... 120 
2 _. | United Gas Improvement Co., Philadelphia, Pa....... . 747 
GAS WORKS APPARATUS AND 
104 = 10444 CONSTRUCTION. 
A. E. Boardman, New York City crssscsseveess soeseees. 143 
10734 1075¢ | Bartlett, Hayward & Co., Baltimore, Md...........0+.. . 753 
Baxter & Young, Detroit, Mich.....s.5..cesseeesessseees VOI 
97% 99 | Connelly Iron Sponge and Governor Co., New York City 749 
Continental Iron Works, Brooklyn, N. Y.....sesceeees... 754 
88% 89% | Cruse-Kemper Co., Philadelphia, Pa.........seereeeesees. 749 
107% 109 | Davisand Farnum Mfg. Co.,Waltham, Mass.,,.......... 752 
200 204 | Deily & Fowler, Philadelphia, Pa........sssecsesserseees- 156 
86 90 Economical Gas Apparatus Construct'n Co.,Toronto,Ont. 748 
118 | Empire Gas Construction & Improvement Oo., N. Y. City 74: 
Frank D. Moses, Trenton, N. J............. cevcccccccoces 648 
Fred Bredel Co., Milwaukee, Wis........cceeeseesees---. 750 
“A 118 G. Shepard Page’s Sons, New York City.............. Sa 
15 17 Humphreys & Glasgow, New York City..............+0. 753 
89% 92 Isbell-Porter Company, New York City.....ssesssereeess 15 
‘ 100 | J. Alex. Mayers, New York City......ssseesseseseeveeveee 105 
an 50 | Kerr Murray Mfg. Co., Fort Wayne, Ind.,,.......... ... 752 
85 90 | Lloyd Construction Co., Detroit, Mich......ssseve. seeee 742 
15 gy | Logan Iron Works, Brooklyn, N. Y....ssseseeeeeseevevees 758 
98% 100 | Quintard Iron Works, New York City .eessees.---+- soe, 153 
R. D. Wood & Co., Philadelphia, P&.....cssssscssessceves tDt 
- 101 | Riter-Conley Mfg. Co., Pittsburgh, Pa........ sesssseee. 155 
89 40 | Stacey Mfg. Co., Cincinnati, O.......sssseeeeseeeeseceeee- 155 
ee The Gas Machinery Co., Cleveland, O.....sseeesseseveees TH 
55 The Jeffrey Manufacturing Co., Columbus, O...... sexe. SO 
The Western Gas Construction Co., Fort Wayne, Ind.,.. 720 
104% 105 | United Gas Improvement Co., Philadelphia, Pa.....- . 747 
= PROCESSES. 
Bartlett, Hayward & Co., Baltimore, Md,,.........000+.. 753 
ISH 1056 | Be, Chollar, Bt. Louis, MO....+s++.---sseecesseesseo++ 79 
e Economical GasApparatusConstruct’n Co, Toronto,Ont. 743 
70 = | bred. Bredel Co., Milwaukee, Wis.......ssccseseceeseeees 750 
vlan Humphreys & Glasgow, New York City...esseessee-. 75 
= 102% The Gas Machinery Co., Cleveland, O.......ssssesseseess 740 
The Western Gas Construction Co., Fort Wayne, Ind.... 720 
yg | United Gas Improvement Co., Philadelphia, Ps.._....... 747 
102 104 SCRUBBERS AND CONDENSERS. 
os o Continental Iron Works, Brooklyn, N.Y.......ssess.0++. 754 
% 105 | pavis & Farnum Mfg. Co., Waltham, Mass... ........ 752 
108% 109 | meonomical Gas Apparatus Construct’n Co.,Toronto,Ont, 748 
-- 60 | pred. Bredel Co., Milwaukee, WiS........sessecsereeseees 750 
60 65 | Isbell-Porter Co., Newark, N. J ...++++. crcvcvccccoccccces 108 
143° 145 | Kerr Murray Mfg. Co , Fort Wayne, Ind...........0... 752 
Logan Iron Works, Brooklyn, N. Y....+.- sesseeeeesoees 756 
10734 108% | RD. Wood & Co., Philadelphia, Pa....... sesseeseees. . 754 
Riter-Conley Mfg. Co., Pittsburgh, Pa...... .sssseesses. 759 
85 87 | Stacey Mfg. Co., Cincinnati, O......6600--seeeeereeseneee: 755 
218 218% | me Gas Machinery Co., Cleveland, O.............. eS 
110 «- |The Western Gas Construction Co., Fort Wayne,Ind.... 70 
a ha PRODUCER POWER PLANTS. 
200 .. | Economical Gas Apparatus Construct’n Co,,Toronto,Ont. 748 
R. D. Wood & Co., Philadelphia, P&....ssscecesseceeseees 104 
~ TAR AND CARBONIC ACID EXTRACTOR. 
si Economical Gas Apparatus Construct’n Co.,Toronto,Ont. 148 
104 Fred. Bredel Co., Milwaukee, Wis......ssccecesseseeseees 750 
88 Isbeli-Porter Co.. Newark, M.J..:.csccccescsesscvsscccosee 704 
118 Stacey Mfg. Co., Cincinmati,O........sssssessessseseeeees 155 
87% 9 | Tne Gas Machinery Co., Cleveland, O.........ssse000-. » 7H 
584% 58% | the Western Gas Construction Co., Fort Wayne, Ind... 720 
ery 96 AMMONIA CONCENTRATORS. 
45 47 | Fred. Bredel Co., Milwaukee, Wi8......ssssecsseeeeeess - 70 
118 116 | Michigan Ammonia Works, Detroit, Mich.......... +0000. 735 
112% 115 | 'The Gas Machinery Co., Cleveland, O.....+ssseseessseees 740 
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GAS METERS, 

American Meter Co., New York and Philadelphia,..,.... 759 
Detroit Meter Company, Detroit, Mich.....cceccsosesess 219 
D. McDonald & Co., Albany, N.Y....00.... cccscscscveees 100 
Helme & McIlhenny, Philadelphia, Pa................ coos TOD 
John J. Griffin & Co., Philadelphia, Pa........+..,..0c., 760 
Keystone MeterCo., Royersford, Pa.....sssesccsecessees 708 
Maryland Meter and Mfg. Co., Baltimore, Md,,,....... ase 


Metric Metal Co., Erie, Pa....ccccsescsececseccess gecccece S 
Nathaniel Tufta Meter Co.. Boston, Maw .............. 758 
Pittsburgh Meter Co., Pittsburgh, Pa............ covcccccs 000 


PREPAYMENT METERS, 
Am :rican Meter Co., New York and Philadelphia....... 759 
D. McDonald & Co., Albany,N. Y.....cccsssccsecceeceee «© 237 
Helme & Mcliilhenny, Philadelphia, Pa...........ssee00. 759 
John J. Griffin & Co., Philadelphia, Pa....... ...... seecee 700 
Keystone Meter Co., Royersford, Pa....cecces cee cece we. 758 
Nathaniet Tufts Meter Co.. Boston, Mass........... sss. 758 
Pittsburgh Meter Co., Pittsburgh, Pa ............. 
PREPAYMENT METER ATTACHMENTS. 
Reeves Mfg. Co., New Haven, Conn......ccescccesceccece 752 
GAS AND WATER PIPES, 
Charles Millar & Son Co., Utica, N. Y.......ceccecces ences 744 
Davis & Farnum Mfg. Co., Waltham, Mass.........se00. 752 
Donaldson Iron Co., Emaus, Pa................... coccee 744 
Economical Gas Apparatus Construct’n Co.,Toronto,Ont. 748 
R. D. Wood & Co., Philadelphia, Pa..........secssecseses 754 
Warren Foundry and Machine Co., New York City...... 744 
GAS COALS. 
Berwind-White Coal Mining Co., New York and Phila. 750 
Perkins & Oo., New York Oity......cccoccecccccccccccees 700 
Westmoreland Coal Co., Philadelphia, Pa ..........ceee. 751 
SPECIALTIES FOR OIL AND PIPE LINES. 
By, Tes SNE, OU canes 2006 accosccvescevecess 14 
GAS MAIN STOPPERS, 

Safety Gas Main Stopper Co., N.Y. City....ssssesee.se:- 744 
MAIN AND SERVICE LAYING, 
Gulieene en,, Pees, We To ckcivccccescacccecéecaces TH 
GAS TAPPING MACHINES, 

George Light, Dayton, Orececccccccccccccccccccccgeccces 744 
H. Mueller Manufacturing Company, Decatur, [llg 

CANNEL COALS, 
Perkins & Co., New York City.....cccccccccccce 
STOKING MACHINERY. 
G. A. Bronder, New York City....... 


y 
soveee 042 


see eeeeeeeseeeserees 749 


CONVEYORS, 
Adam Weber Sons, New York City.......ccccccssesseeee 748 
C. W. Hunt Company, New York City.......ccceee.. cee 744 


Economical Gas ApparatusCor struct’n Co.,Toronto,Ont. 748 
Fred. Bredel Co., Milwaukee, Wis.........cccceccessecses 750 
a, / 
Kerr Murray Mfg. Co., Fort Wayne, Ind................. 252 
The Brown Hoisting Machinery Co., Cleveland, O......, 75! 
The Gas Machinery Co., Cleveland, O.........ccescsssese 740 
The Jeffrey Manufacturing Co., Columbus, O........ .. 750 
The Link-Belt Engineering Co., Philadelphia, Pa... . .. 74] 
The Link-Belt Machinery Co., Chicago, Ills.............. 736 
The Western Gas Construction Co., Fort Wayne, Ind... 720 
CHARGING BARBOWS & COAL WAGONS, 
Davis & Farnum Mfg. Co., Waltham, Mass............. 752 
Kerr Murray Mfg. Co., Fort Wayne, Ind........... seveee TOR 
Stacey Mfg. Co., Cincinnati, O........cecesceccceescs cove 755 


GAS ENRICHERS, 
Standard Oil Co., New York City..........sseccseseseess 711 
Sun Company, Pittsburgh, Pa......cccccesscccscccces cee ZI 
The Sun Oil Co., Pittaburgh, Pa......ccccccccccssvecsees 751 


COKE CRUSHERS, 
C. M. Keller, Columbus, Ind.......ccccscccscsscccccseces 51 
Fred. Bredel Co., Milwaukee. Wis........ccecccesesesecce 7D0 
The Jeffrey Manufacturing Co., Columbus, O......, cove 750 


STEAM BLOWER FOR BURNING BREEZE. 
De Laval Steam Turbine Co., Trenton, N. J...........0.. 736 


ECONOMIZERS. 
Green Fuel Economizer Co., Matteawan, N.Y...,....... 736 


GAS o4vame. 

The Bristol Co., Waterbury, Conn....,..... 

GAS GOVERNORS. 
Connelly Iron Sponge and Governor Co., NewYork City 749 
Fred. Bredel Co., Milwaukee, Wis...... .csscee sossceee 750 
Isbell-Porter Co., Newark, N. J.........0. 
Johnson-Reynolds Co., Anderson, Ind.,....ss0.esssecsess 738 
R. D. Wood & Co., agree DR.ccodevcceccccesocccs T04 

EMENTS, 
Cc. L. Gerould, Steen Mubbaégnebedsteseccacus * 748 
RBETORTS AND FIREBRICKS, 

Adam Weber Sons, New York City.........sesscesessse. 748 
Baltimore Retort and Firebrick Co., Baltimore, Md.....,. 74 
Brooklyn Firebrick Works, Brooklyn, N. Y..........05.. 748 
Harbison-Walker Refractories Co., Pittsburgh, Pa.,.... 728 
Henry Maurer & Son, New York City...........000 sees. 743 
James Gardner, Jr., Co., Pittsburgh, Pa...........+..... 748 
J. H. Gautier & Co., Jersey City, N.J..... eccccccccoces. 148 
Laclede Firebrick Mfg. Co., St. Louis, Mo............... 787 
National Pyrogranit Co., New York City...............0. 748 
Missouri Firebrick Co., St. Louis, MO.........c.ceceeeeees 748 
Parker-Russell Mining and Mfg. Co., St. Louis, Mo...,., 739 


ee Oeeeeteves 740 


ee CCC eee tees 754 





INCLINED RETORTS. 
Adam Weber Sons (Graham, Morton [England] System) 748 
Fred. Bredel Co., Milwaukee, Wis. uses covccece 60 
Parker-Russell Mining and Mfg. Co., “St. ‘Louie, Mo seceee fan 


VERTICAL 8S. 


Adam Weber Sons (Oscar B. Weber’s Construction)..... 748 
Connelly Iron Sponge & Gov. Co.(Drake’s [Eng.] System) 749 
Fred. Bredel Co., Milwaukee, Wis...... Cocccecccccccs seee 700 


VERTICAL RETORTS, CHARGING AND 
DISCHARGING VERTICALLY. 
Adam Weber Sons, New York City.. 


ceeccececccccesseees 49 


REGENERATIVE FURNACES, 
Adam Weber Sons, New York City........sccesesseseess 748 
Bartlett, Hayward & Co., Baltimore, Md..... cvcccccscecs 403 
Fred. Bredel Co., Milwaukee, Wi8.......sceeseeeess-- 008 709 
J. H. Gautier & Co., Jersey City, N. J.....c00--.seeceees 748 
Laclede Firebrick Mfg. Co., St. Louis, Mo........... coos 200 
Parker-Russell Mining and Mfg. Co., St. Louis, Mo...... 738 


(Continued on page 736.) 


NOTICE! 


PLEASE read the advertisement of the Empire Gas Im- 
provement and Construction Company, on page 741. 
This Company employs only high-priced and quick- 
workiug mechanics, and all its work is guaranteed to 
be strictly first class, and will be finished at time spec- 
ified. A. M. SUTHERLAND, 

1545-eot. tf 49 Wall Street. 


POSITION WANTED 


As Superintendent of a 
Medium-Sized Gas Works, 
Present position, manager and superintendent. Thoroughly 
understands both coal and water gas manufacture. Eight 
years’ experience, divided between construction. operation 
and manufacture. Best of references from present employ- 
ers and others. Address, **SUPERINTENDE xT,” 
1558-5 Care this Journal. 


s » 
Position Wanted 
As Superintendent of Coal or Water 
Gas Plant 
Eighteen years superintendent of same company, during 
which time it was a continual dividend payer. Change of 
ownership necessitates a change. Knows how to develop 
the business of a plant. — furnish all references and 
recommendations necessa 
561-3 Address,” of ‘ REVAM,” care this Journal 


Position Wanted 
AS SUPERINTENDENT or MANAGER, 


By a young and active man, who has had 7 years’ 
experience in the gas business ; 4 years as super- 
intendent in a town of 30,000. 

Address, ‘‘ A. W. B.,” 
1559-4 Care this Journal, 












































Position Wanted 


By a young man with some company who appre- 
ciates interest taken in their affairs. The appli- 
cant has had seven years’ experience with water 
gas and electric companies as kookkeeper, collec- 
tor and solicitor, and has a knowledge of the bus- 
iness in general. 


1560-2 Address, ** WANTED,” care this Journal. 


WANTED, 


An Experienced Tar Distiller. 


Address, with references and stating 
experience and salary expected, 
1559-4 “A. H. B.,” care this Journal, 


WANTED, 


Man of Experience for Superintendent 
of Gas Department, 


Address, with recommendations, 


—T WISCONSIN. RAILWAY & LIGHT CO., 
Fond du Lac, Wis. 


WANTED, 


Superintendent, with good record and best references, to 
assist management operating several gas and electric light 
properties in the West. Must know thoroughly gas and 
electric construction and operation, be able to pass upon and 
install modern machinery; and, in fact, be thoroughly ex- 
perienced in the mechanical and business operations of such 
properties. No applications will be considered unless ac- 
companied by references, and party must have first-class 
record. Address. ‘‘ 8. H. C.,”* 




















WANTED, 
AN EXPERIENCED CAN- 
VASSER, 


By the WILLIAMSPORT GAS CO., 
1761-2 WILLIAMSPORT, PA. 








- WANTED, 


Salesman having seta tl in the 
Pitch and Roofing Trade. 
Address, with references and stating 

experience and salary expected, 
1559-4 “A. H. B,” care this Journal 








WANTED, 


Two Second-Hand Purifier Boxes, 
In good condition, with chain lift and center- 
seal, capable of handling 40,000 cubic feet of 
gas daily. Address, “‘ PURIFIERS,” 


1559-4 Care this Journal. 








WANTED, 


A 6 or 7-Foot Station Meter, 


Second-hand. It must be in good repair and 
admit of fitting with a Hinman drum. 


Address, SPRINGFIELD GAS AND ELECTRIC CoO., 
1559-3 Springfield, Mo. 


WANTED, 

A Set of Second-Hand Purifiers, 
Either 12 feet by 15 feet, 10 feet by 12 feet, 
or 15 feet by 18 feet. Address, stating 
condition and price, 
1560-tf KEENE GAS & ELECTRIC CoO., Keene, N. H. 

INVESTMENT OPPORTUNITY. 
Owner of gas company in attractive, progressive 
Eastern town, will dispose of half his interests, for 
nominal sum, to practical gas man who will live in 
the town and operate the plant. Splendid opportu- 


nity for a hustling young gas engineer. 
1561-1 Address, ** OWNER,” Branch W., N. Y. P. O. 


FOR SALE, 


One No. 8 Roots’ Exhauster, 


Sixteen-inch connections. In first-class work- 
ing condition, having been operated less than 
1 year. Price, $300, f.o.b. cars, our works. 
1561-3 LACLEDE GAS LIGHT CO., St. Louis, Mo. 


FOR SALE, 


One 10-Horse Power Otto Gas Engine, 
Tank and Batteries, 
Latest style; used six months. Address, the 


SARATOGA GAS, ELECTRIC LIGHT & POWER CO., 
{545-tf Saratoga Springs, N. Y. 


~ GASHOLDER FOR SALE. 


We have a 31,000 cubic foot holder (50 feet 
in diameter) for sale. Holder is in brick 
tank. Erected by Deily & Fowler. 


KALAMAZOO GAS COMPANY, 
1552-tf KALAMAZOO, MICH. 


















































Utilize Your Gas Liquor. 


NO EXTRA LABOR OR ENIRATOR: 


OPERATING EX- 


PENSES. conte 
— ney MUON <_— 


STROH & OSIUS, Patentees, or 
MICHIGAN AMMONIA WORKS, - Detroit. Mich 











FIELD’S ANALYSIS FOR THE YEAR !903. 
ee 


An Analysis of the Principal Gas Undertakings in 
England, Scotland and Ireland. Being the 35th year 
of publication. Compiled and arranged by JOHN W. 
FIELD, Sec’y and Gen. Mgr. of The Gas Light and 
Coke Company, London. Price, $5. For Sale by 





1561-3 Care this Journal. 


A. M. CALLENDER & CO., 42 Pine St., New York City. 
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SELF-SEALING MOUTHPIECE DOORS. 


Continental Iron Works, Brooklyn, N.Y. .....cssssserees 
Davis & Farnum Mfg. Co., Waltham, Mass.......... eves 


Fred. Bredel Co., Milwaukee, WiS.........seccseeess 
Isbell-Porter Co., Newark, N. J......-..cceees 


eeeeesese 


Kerr Murray Mfg. Co., Fort Wayne, Ind........ssesesees 
Logan Iron Works, Brooklyn, N.Y.....cccscssecseceeees 
R. D. Wood & Co., Philadelphia, Pa......ccececesesseees 


Stacey Mfg. Co., Cincinnati,O......ccccccccsccccccccccccs 255 

The Gas Machinery Co., Cleveland, O......sccesceseceees 740 

The Western Gas Construction Co., Fort Wayne, Ind... 720 

CHIMNEY CONSTRUCTION. 
Adam Weber Sons, New York City......+0...++ hesbiees 748 
INCANDESCENT GAS LAMPS, 

Central Lighting Co., New York City.......... ovececece 24 

D. M. Steward Mfg. Co., Chattanooga, Tenn............ 737 

General Gas Light Co., Kalamazoo, Mich............ ooce WOO 

Geo, G. Ramsdell, New York City.........cccecsesecceees 73? 

Welsbach Company, Gloucester, N. J...ssccseses----. . 746 

BURNERS. 

Central Lighting Co., New York City ......cccccscecceess 739 

D. M. Steward Mfg. Co.,Chattanooga, Tenn............ 737 

Wm. M. Crane Co., New York City.. ........ wocccccccces FA 
LAVA GAS TIPS. 

D. M. Steward Mfg. Co., Chattanooga,Tenn............ 737 
STREET LAMPS. 

Thos. T. W. Miner, New York City.....ccccccccsces seveee 744 
Welsbach Street Lighting Co., New York and Phila.... 74 
PURIFIERS, 

Connelly Iron Sponge and GovernorCo., New York City. 749 
Davis & Farnum Mfg. Co., Waltham, Mass.............+.. 183 
Fred. Bredel Co., Milwaukee, Wis.....,..sscccseeeees cove S40 
Isbell-Porter Co., Newark, N. J..cccccccsccccsecees penence Wee 
Kerr Murray Mfg. Co., Fort Wayne, Ind..,.....eseeseees 202 
R. D. Wood & Oo., Philadelphia, Pa....cccccesesesseeess. 754 
Stacey Mfg. Co., Cincinnati, O......scscccsscscccccescess 755 
The Western Gas Construction Co., Fort Wayne, Ind... ‘20 
PURIFYING MATERIALS. 

Connelly Iron Sponge and Governor Co., New York City 749 
VALVES. 

Continental Iron Works, Brooklyn, N. Y........sssse00. 754 
Davis & Farnum Mfg. Co., Waltham, Mass............. 752 
Economical Gas Apparatus Construct’n Co.,Toronto,Ont 748 
Isbell-Porter Co., Newark, N.J.........-ssecseeveeeesse. 754 
Kerr Murray Mfg. Co., Fort Wayne, Ind ......sseeeeee0. 752 
Ludlow Valve Manufacturing Co., Troy, N.Y........... 741 
R. D. Wood & Co., Philadelphia, Pa............ cocsecccce SON 
Stacey Mfg. Co., Cincinnati, O...........ceeeee ccccccccces 1O0 
The P. H. & F. M, Roots Co., Connersville, Ind.......... 743 


The Western Gas Construction Co., FortWayne,Ind.... 


PUMPS. 
De Laval Steam Turbine Co., Trenton, N. J 


EXHAUSTERS. 


Connelly Iron Sponge and Governor Co., NewYork City 


Davis & Farnum Mfg. Co., Waltham, Mass 
Isbell-Porter Company, Newark, N. J.... . 
The P.H. & F. M. Roots Co., Connersville, Ind 


PURIFIER SCREENS. 
John Cabot, Hoboken, N. Disscove Settee eeee eee 


GRATE BARS. 


F. Ferguson & Son, Hoboken, N. J..... ee eeeecerececceees 


GAS STOVES. 


American Meter Co., New York and Philadelphia....... 
Detroit Stove Works, Detroit and Chicago..........sse0. 
Keystone Meter Co.. Royersford, Pa........ cecgecoccoes 


see eeee 88 we 


7 
ce eeeeeeeees 


Kerr Murray Mfg. Co., Fort Wayne, Ind.........sesee0s- 


eee eeeees 


Maryland Meter & Manu’ acturing Co., Baltimore, Md. 


Nathaniel Tufts Meter Vo., Boston, Mass........... 
HOT WATER HEATERS. 


Humphrey Co., Kalamazoo, Mich........seccssscessevees 7 


GASHOLDER TANKS, 
J. P, Whittier, Brooklyn, N.Y ......sesessgeseees 


GASHOLDERS. 


Bartlett, Hayward & Co., Baltimore, Md..........eecees 
Continental Iron Works, Brooklyn, N.Y.......sscecees: 
Cruse-Kemper Co., Philadelphia, Pa. ........ccceceseeees 


Davis & Farnum Mfg Co., Waltham, Mass 


R. D. Wood & Co., Philadelphia, Pa............. 
Riter-Conley Mfg. Co., Pittsburgh, Pa......... 
Stacey Mfg. Co., Cincinnati, O........ .. 


STORAGE TANKS. 
Davis & Farnum Mfg- Co,, Waltham, Mass 


PAINTS. 


American Standard Composition Co., New York City... 


Deily & Fowler, Philadelphia, Pa.........cccesseescceees 7 
Economical Gas Apparatus Construct’n Co.,Toronto,Ont. 
Kerr Murray Mfg. Co., Fort Wayne, Ind...... ....sseees 
Logan Iron Works, Brooklyn, N.Y.....cccccccsceseeeces 


Stacey Mfg. Co., GRIT, O conennsoceccccescconctocess 


749 


752 


740 


759 
758 
758 
758 
758 


744 


753 
754 
749 


PATENTS, TRADE-MARKS, COPYRIGHTS. | 
Royal E. Burnham, Washington, D. C......000..-- seeees 740 | De Laval Steam Turbine Co., Trenton, N. J.,....e.eee0. rae 


STEAM TURBINES. 


ay 























Hires 





De Laval-Sirocco Blower Set. 150 HP. 

Steam Turbine Motors 
Steam Turbine Dynamos 
Steam Turbine Blowers 3 
Steam Turbine Centrifugal Pumps , 
Electro-Motor Centrifugal Pumps 


SEND FOR CATALOGUE. 

REPRESENTATIVES 

‘o. - New York City, Philadelphia, Pa 
- Bostou, Mass 


PD'Olier Encineering (¢ 
New York City, Chicago, IM 


Chas. Garri 
Ihe Turvine Engineering Co., 
Denver Eugineering Works Co., 
Florida Electric Co., : - - Jacksonville, F 





Dravo, Doyle & Co., > Pittsburg, Pa. 
Geo. P. Dravo, - - Milwaukee, Wis 


Dallas, Texas 
San Francisco, Cal. 
Seatthe, Wash. 


Chester B Davis, - 
Joshua Hendy Machine Works, 
Kilbourne & Clark Co., 


DE LAVAL STEAM TURBINE COMPANY 


Works and Sales Offices, TRENTON, N. J. 




















DRAFT <A @® 
PLANTS 


25 Per Cent. 


Saving in Fuel. 





Our Expert 
Advice Free, 


=. ste 82S, cee LS 


5 EGONOMIZER 





FANS ei 
piwow F 
;EXHAUSTERS 


o—— ©—_ + 


PRESSURE. 








25 Per Cent. 


Increased Boiler Capacity. 














Installation In Poughkeepsie works, where If is 
saving this amount of fuel, and at the same time in- 
creasing the boiler efficiency as stated. 


Send for 
Catalog. | 





THE GREEN FUEL ECONOMIZER GO., matteawan, n.-y. 





























EQUIPPED WITH 


BALL BEARING ROS «= 


ARE THE BEST, 


because they possess greater efficiency, 
consume less a and the belts last 
longer than when any other type of roll 


Thelink Belt Machinery (og) is 
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THE BEST are THE CHEAPEST. 


HOMOGENEOUS CONSTRUCTION ~+ PERFECT FINISH ~ LONGEST CONTINUOUS LIFE. 


WE HAVE RETORTS MAKING GAS TO-DAY THAT 
HAVE BEEN IN CONSTANT USE FOR 52 MONTHS. 


| sti GRAND PRIZES ‘i: 
> the Only Exposition 


4 BY A JURY COMPOSED OF THE MOST COMPETENT ENGINEERS OF FOUR CONTINENTS, FOR SUPERIOR 


-AETORTS~ GAS BEACHES ~ FIREBRIN 


Designs and Estimates Cheerfully Furnished. 


LACLEDE FIREBRICK MANUFACTURING COMPANY, 


SsT. LOUIS, MO. 








WHAT A PLEASURE IT IS! 


To please your consumers. What pleases them pleases you. Steward 
Burners please everybody. Won’t you please give us the pleasure of pleasing 
your consumers. Please do. 


0. M. STEWARD MFG. CO, Est. 1876, CHATTANOOGA, TENN. 











SCIEN TIEIC BOOF: Ss. 





“).ECTRIC GAS LIGHTING. By H.S. Norrie. 50 cents. |. PRACTICAL HANDBOOK ON GAS ENGINES, by G. Lieck-| A COMPARISON BETWEEN THE ENGLISH AND 











feld. $1. FRENCH METHODS | OF jASCERTAINING THE 
GAS ANALYST’S } AL. By J. Abady. $6.50. 7 NG 7 COAL GAS. $1.60. 
\S ANALYST’S MANUAL. By J. Abady. $6.50 RAW A NOOR OF MOTION. By John Tyadee. gta ILLUMINATING PO 0 
> 
CO wae TRE THEORY OF HEAT. By J. Clerk-Maxwell. $1.50 ELECTRICITY. 
GAS AND GAS WORKS. By Hughesand O'Connor. $2.40} Lee. 40 cents. acitio Lighting. By / 
e ia , ELEMENTS OF ELECTRIC LIGHTING, Including Electric 
POOLE ON FUELS. By Herman Poole. $3. | :% AMMONIUM COMPOUNDS. By Dr. R. Generation, 9 Storage and Distribution. By 4 
. 5 ilip Atkinson 
3AS3 ENGINEER’S POCKET-BOOK. By Henry O’Connor , 
$3.50. A VALUES OF GAB COALS AND CANNELO. Be Doe ELECTRIC TRANSMISSION OF ENERGY. By (2. Kapp. 
TECHNICAL GAS ANALYSIS. By Winkler & Lunge. $4. Graham. $3. 
ELECTRICIAN’S POCKET-BOOK. By Monroe and Jamie- 
GAS CONSUMER’S HANDYBOOK, by Wm. Richards. 20 | A TEXT BOOK OF INORGANIC CHEMISTRY. By Prof. son. $2.50. 
cents. Victor Von Richter. $2. ‘ey 
a DYNAMO BUILDING. By F. W. Walker. 50 cents. b 
PRACTICAL TREATISE ON HEAT. By Thomas Box. 3 ND HEATIN By W.B 1.50 ita 
edition. $5. . ILLUMINATING AND HEATING GAS. By W. Burns. $1.50) owner ELECTRICITY FOR AMATEURS. By E. { 
PRACTICAL PHOTOMETRY : A Guide to the Study of the ee eee MECHANICAL ENGINEERS, By H. Hospitalier. $2.50. 
Measurement of Light. By W. J. Dibdin. $3. ams 50 PRAGEE AY, MARAGEMERT OF DYNAMOS AND MO. e 
— TREATISE ON MASONRY CONSTRUCTION. Baker. $5. . . 
CHEMICAL TECHNOLOGY : Vol, I, +» Fuel and Ite Appli- bet 
PRACTICAL GUIDE TO THE TESTING OF INSULATED . 
cations, $5. Vol. II., Lighting, $ GAS ENGINEER'S LABORATORY HANDBOOK. By Jno. WIRES AND CABLES. $1. 
9 
¥ (RONUEIES:: Senaiiogs Denguing <f Geushent Seema. eae dak ape ELECTRIC LIGHTING, by Francis B. Crocker. $3. 
By H, Adams. $3.50. | FINANCES OF GAS AND ELECTRICITY MANUFAC 
HE MPEL’S GAS ANALYSIS, $2.25 TURING ENTERPRISES. By Wm. D. Marks. $1. ELECTRIC LIGHT FITTING. $2. 
_ PRACTI ; ; 
i SELF-INSTRUCTION FOR STUDENTS IN GAS MANU- | PRACTICAL PLUMBING. By P. J. Davies. Vol. I. $3, aaa: Gee leg 
) FACTURE. $1.50. Vol. IL. $4. ELECTRICITY FOR ENGINEERS. $2.50. iq 
; Ll, UID FUEL FOR MECHANICAL AND INDUSTRIAL | AMERICAN SANITARY PLUMBING. By James J. Law- | ELECTRICITY, Its Theory, Sources and Appli a 
PURPOSES. By E. A. Brayley Hodgetts. $2.50. ler. $2. ’ OO6K8KAAL—<__ ere \" 
















The above will be forwarded upon receipt of price. If sent by mail or express, postage or express charges 
must be added to above prices. We take especial pains in securing and forwarding any other Works that may be 


d-sired, upon receipt of order. All remittances should be made by check, draft, or post office money order. No 
books sent C.O.D. ( 
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PARKER-RUSSELL MINING AND MFG. CO, 


o FF st. TOUT s, MO... 
PROPRIETORS OF THE 


OAK HILL GAS RETORT 4x> FIREBRICK WORKS. 


ST. LOUIS OFFICE: 417 Pine Street. NEW YORK OFFICE: Aldrich Court, 45 Broadway. 
WE MAKE A SPECIALTY OF WATER GAS LININGS AND CHECKER BRICK, 


Half and Full Depth Benches of Our Own Design, Containing 6, 8 or 9 Retorts, 


SLOPERS.--We have perfected plans of INCLINED RETORT BENCHES, designed to meet conditions prevailing in America, au‘ 


constructed entirely of American materials. 




















We Build Benches Complete. Ready for Gas Making. Also, 
RETORT HOUSES, 
COAL, and COBRE CONVEYING MACHINERY. 





Plans, Specifications and Estimates Cheerfully Furnished. 


CORRES FONDENCEH SOLICITED. 


ALL CONTRACTS MADE AS OF ST. LOUIS, MO. 
Gold Medals awarded by the Louisiana Purchase Expos'tion at ¢ t. Louis, for fireclay gas retorts, gas retort benches, firebrick and setting tiles 











Bi amnsson - WALKER REFRACTORIES COMPANY, 
Farmers Bank senting, Pittsburg, Pa. 


REPRESENTING 


HARBISON-WALKER CO. CLEARFIELD FIREBRICK CO. FREDERICKS MUNRO (O, 
PHILIPSBURG FIREBRICK CO. BASIC BRICK COMPANY, WALLACETON FIREBRICK CO. 
CLINTON COUNTY F. B. CO. 


MANUFACTURERS OF 


HIGH GRADE FIREBRICK 


For Gas Plant Gonstruction, 


Ghrome, Magnesia, and Silica Brick, 
Ground Fireclay, Silica Cement, Dead Burned Magnesia and Chrome Ore. 


We Carry in stock constantly at our various works a complete line of shapes 
in the following well-known brands: 


BENEZET. CLEARFIELD, MUNRO “W. F. B.” 

WOODLAND, WIGTON STEEL, EUREKA, CORNING. 

H. & W. SPECIAL, WALLACE, TYRONE, CLINTON. 
For use in every line of work in which refractory Material is required. 

Catalogues will be furnished upon application. - . - Correspondence and trial orders solicited. 


CIn -riting, kindly mention thie Joupnal) 


REYNOLDS HIGH PRESSURE GAS GOVERNORS, 


Our Governors Reduce 30 or 40 Pounds Pressure to 2 Inches Water Pressur: 
WE MAKE ALL SIZES OF 


DOUBLE DISTRICT GOVERNORS, INDIVIDUAL HOUS= SERVI-E AND LOW PRESSURE GOVERNOR:: 
Write for Catalogue and State what you Need. 


SOHN SON: te Se NOCrDS CoO... 


ANDERSON, IND., U., 












OUTLET 
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REMOVAL NOTICE, 


ncreasing business demands larger quarters. After May 1st our 


Eastern Department 
will be located at q 
46 West Broadway, New York City. | 


A full line of Humphrey Lamps, Flash Light Signs and other 
appliances will be displayed and carried in stock. 

We invite you to make our “ Visitors’ Corner” on the ground 
tloor your headquarters when in the city. 


GENERAL GAS LIGHT CO. 
GENUINE “AIR-LIGHTS,” 


S\ A NEW BURNER FOR 1905. 
y AGENTS WANTED EVERYWHERE. 
Increased in Value. Decreased in Price. @etignctie 


A High-Class Burner, a Rapid Seller, and a Money 

















Maker for Agents, Dealers, Gas Companies, etc. ; ‘lee MAY a 
CENTRAL LIGHTING 00 86 Warren Street, 
»5 |New York, N. Y. 

Write or Call for Prices and Particulars. 


.. |. THE ASERICAN STANDARD COPIPOSITION CO. 


NG. —— I I MANUFACTURE BS (-— } 


be HEAT PROOF AND DAMP PROOF PAINTS 


For Structural Iron and Steel, Gas sc conomgent en Piping, Boiler Fronts, Stacks, etc. 














Our Paints will not crack, peel or scale. Heat does not affect them. They are moisture proof. 


They are the Paints that Don't Gome Off! 
ORS: AMERICAN STANDARD. ¢ COMPOSITION COMPANY, | 


1707, Wall Street Exchange Building, New York. 
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PATENTS, 


ROYAL E. BURNHAM, 


Solicitor of Patents and Coun: 4 
sellor in Patent Causes. : 











TRADE MARKS 
COPYRIGHTS. 


tins 2.5052 lla og ei 


833 Bond Building, Washington, D. C 





Send for Pamphlet on Patents. 
1448-tf 











Church's Patent Trays. 


Reversible ; Strongest ; Most Easily Repaired 
Specie Trays for Iron Sponge. 


\ i 





1412-1416 Adams Street, Hoboken, N. J. 





We also Supply the Chapest and Strongest 


eReversible Bolted Trays 
IN THE MARKET. 
| SEND FOR BOOKLET AND CIRCULARS. 











_ Pristol’s Reeording 


PRESSURE 
GAUGE. 


For continuous re- 
cords of 



















a ki SON, 
HOBOKEN, N. J. 


FINE OPENING 


=". 


Fox HILL Founpry, J 


Street 
Gas Pressure. 
Simple in con- 
struction, 
accuratein operation 
and low in price. 





Fully Guaranteed. Send fo 


Circulars, 


THE BRISTOL 0, 


Waterbury, Conn. 
Gold Medea], St. Louis Exposition. 


GRATE BARS 


FOR GAS WORES. 
STATIONARY, SHAKING, DUMPING. | 


BARS FOR HAZELTON BOILERS. 


EFrEeELD’S ANA LYS1I5S5S 
Eor the Wear 1903. 


An Analysis of the Principal Gas Undertakings in England, Scotland and Ireland. Being the 35th Year of Publication. 


COMPILED AND ARRANGED BY JOHN W. F'IEL.D, 
Secretary and General Manager of The Gas Light and Coke Company, London. 




























PRICE, 85. FOR SALE BY 


A.M. CALLENDER & CO., 42 PINE ST., NEW YORK CITY. 


Newbigginy’s Handbook fur Gas Eaginears and Manager, 


A. M. CALLENDER & CO., 42 Pine Street. New York City. 
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You can buy burners 
that cost less than 


BRAYW BURNERS, 3 


But all you save on the first cost will be lost a hundred times over in the increased 
number of complaints and dissatisiied consumers. 


DON’T PUT GOOD GAS IN THE HOLDER AND SPOIL IT AT THE BURNER. 
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 / 


Have been used by the largest Gas Companies for over forty years, because 


THE PROGRESSIVE GAS MAN ONLY WANTS THE BEST. 


W. M. CRANE COMPANY, 


NEW YWYWoRese, 
Have you a Bray Blue Book? SOLE AGENTS FOR THE UNITED STATES. 











Ludlow Valve Mfg, Co., 


TROY, N.Y., U.S.A. 


Double and Single Gate Valves, %" to 72”, 
—PoR— 


Gas, Water, 
Steam, Oil, 
Ammonia, Etc 


HOT GAS VALVES A SPECIALTY. 








Send for Catalogue. 








Gravity Discharge 
Bucket Conveyor 




















S. R. DRESSER, 


BRADFORD, PENNSYLVANIA, U.S. A., 


Patentee and Manufacturer of 
Specialties for Oil and 
Gas Lines. 





Insulating Cc upling for Wrought Iron Pipe. Style 5. 





| Insu‘ating Coupling for Dresser Bell and Spigot Cast [ron 


Pipe. Style 6. 





Regular Sleeve. Style 2. 

















noeve ring to the Menobar Conveyor in the 400-ton Locomotive | 
Coalng Station erected for the Ulster & Delaware R.R Co. | 
: Rondour, N.Y. | 
b] No One Conveyor will answer all demands in engineering | 
work, | 
Our practice is to use the standard designs that best conform 
to the demands of the work to be done Clamps for Cast Iron Pipe. Style 4% 
= ‘It is the net resut that interests us, and well-built old de ‘ 
: sis combined with note applicalinn ciewer kap stps auto Pipe Couplings, Sleeves, Clamps, Crosses, Tees ard 
Link-Belt Engineering Co., Pinata 
PHILADELPHIA My Insulating Coupling prevents the destruction of pipe 
-AVDEL we by electrolytic action, in either water or gas lines. 
NEW YORK: PITTSBURGH CHICAGO: 
49 Dey Street. Park Building Link-Belt Machinery Co. SEND FOR CATALOGUE. 
This Company has purchased the patents and goodwill in the business hitherto carried on and owned by 
1. M. Sutherland. \t is now ready to contract for the erection and installation of 
ESN TIRE: GAS WOoORES, 
a or any separate portion of the same, such as Gasholders, Coal Gas Benches, Lowe-Sutherland double- 


uperheater Water Gas Sets, Scrubbers, Condensers, Exhausters, Puri 
a and Main Laying. 
The high character of the work done by A. M. Sutherland during the 
‘ » and all work is warranted. 
Mr. Sutherland remains with the Company for two years President 
ttention t@ contracts. 


EMPIRE GAS IMPROVEMENT AND CONSTRUGTION GO., 49 Wall St., New York. 


fying Boxes, Street Governors, Street 
past 1¥ years will be strictly adhered 


and Director, and will give personal 


ie itera rae x 
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Lloyd’s Rubber Lute 


From January 1, 1905, to date, has been 
Contracted for on Purifiers aggregating 


10,500,000 


Cubic Feet Daily — i 





L. C. Co. Catalogue, Sect. 700. | 
ONLY LICENSED BUILDERS: a ate ecitt d 


Logs Cuasteaninnn. Go; Rete ERNEST F. LLOYD, Patentee, 
Scmsdiieinodee tn, chinkeath 0. DETROIT, MICH. 





MUELLER GAS METER CONNECTIONS. 


CUP JOINT CONNECTION. 





C—1039. 


The strength of a cup joint depends as much upon the width of the space occupied by the solder 
it does upon the depth to which the fitting is inserted. 

In Mueller Cup Joint Meter Connections the pipe ends are swedged wide and deep, affording ample 
as space for solder. They are strong in both particulars. 


Mueller Cup Joint Meter Connections are made with regular pattern fittings, and the pipe is cup swedged. They are made in 270 sizes and specifications, The 
connections illustrated have male soldering nipples on one end and bent meter Se on the other. 


Each set of connections is carefully inspected and assembled, is 
and is unconditionally guaranteed. 


given a 75-pound hydraulic pressure test, bears the Mueller trade mark, 





We also make tapping machines and ground key cocks for gas fail Uses works’ use Catalogues upon application. 
EASTERN DIVISION—Located at 234 | THREE GRAND PRIZES were award 


8% Canal Street (cor. Elim), New ed Mueller Water, Gas and Plumb” 
York City, carries a full stock of ing gvods, respectively, at St. 
Mueller goods. Louis 4 


H. MUELLER MFG. CO., 


DECATUR, ILL., U. S. A. NEW YORK, N. Y., U. S. A. 
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ROOTS’ GAS EXHAUSTERS. 


=— ae sO Installation showing 


our latest improved 
machines, with flex- 
ible rope coupling, for 








large units. »* s* 


| SEND FOR CATALOGUE. 


HOME OFFICE: 
Connersville, Ind. 


NEW YORK OFFICE: 








120-122 Liberty St. 







CHICAGO OFFICE: 


1547 Marquette Building. 






GOoirD MEDAL AT ST. LOUIS, 1904. 


ARTHUR E. BOARDMAN, C.E., 


For seweral years associated with the late 


CAPTAIN WILLIAM HENRY WHITE, 


VILL CONTINUE THE B sUSINES® OF 


CONSULTING ENGINEER 


For Gas, Water and Electric Light Companies, at ; 
No. 41 Wall Street, Room 1707, New york. ‘ 


TELEPHONE, 5534 BROAD. 


FRANK D. MOSES, 


Telephone, 204-A TRE NTON, N. di, Telephone, 204-A 


Constructing Engineer and Contractor. 


Estimates Furnished on any kind of Work in Connection with Gas or Water Plants. 
CPECIAL ATTENTION GIVEN TO THE REMODELLING AND EXTENDING OF THE PROPERTIES OF WORKS NOT UP-TO-DATE. 


=a CORRESPONDENCE SOLICITED. ..-_ 
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Lloyd’s Rubber Lute 


From January 1, 1905, to date, has been 
Contracted for on Purifiers aggregating 


10,500,00 


Cubic Feet Daily pal 


_C. Co. Catal | Sect. 700. 
ONLY LICENSED BUILDERS: . i SatatagenRem. F 


Sm rg onteannr yg elgg ne ERNEST F. LLOYD, Patentee, 
Secon Manaadaoamae Oa. Ghintaeke, ©. DETROIT, MICH. 













MUELLER GAS METER CONNECTIONS. 


CUP JOINT CONNECTION. 





C—1039. 


The strength of a cup joint depends as much upon the width of the space occupied by the solder 
it does upon the depth to which the fitting is inserted. 

In Mueller Cup Joint Meter Connections the pipe ends are swedged wide and deep, affording ample 
as space for solder. They are strong in both particulars. 


Mueller Cup Joint Meter Connections are made with regular pattern fittings, and the pipe is cup swedged. They are made in 270 sizes and specifications, The 
connections illustrated have male soldering nipples on one end and bent meter c — on the other. 


| IH On 
We also make tapping machines and ground key cocks for gas awe works’ use Catalogues upon application. 
ef: DIVISION—Located at 2% THREE GRAND PRIZES were award 
8 Canal Street (cor. Elm), New ed Mueller Water, Gas and Plumb” 


York City, carries a full stock of ing gvods, respectively, at St. 
Mueller goods. Louis 


H. MUELLER MFG. CO., 


DECATUR, ILL., U. 8S. A. NEW YORK, N. Y., U. S. A. 





Each set of connections is carefully inspected and assembled, is 


given a 75-pound hydraulic pressure test, bears the Mueller trade mark, 
and is unconditionally guaranteed. 
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ROOTS’ GAS EXHAUSTERS. 


Installation showing 








our latest improved 
machines, with flex- 
ible rope coupling, for 
large units. .* 3% 


SEND FOR CATALOGUE. 


HOME OFFICE: 
Connersville, Ind. 





NEW YORK OFFICE: 
120-122 Liberty St. 


CHICAGO OFFICE: 


1547 Marquette Building. 
GoirtuD MEDAL AT ST. LOUIS, 1904. 














ARTHUR £. BOARDMAN, C.E., 


Hor seweral years associated with the late 


CAPTAIN WILLIAM HENRY WHITE, 


WILL CONTINUE THE B USINES® OF 


CONSULTING ENGINEER 


For Gas, Water and Electric Light Companies, at 
No. 41 Wall Street, ROOm 1707, New york. 


TELEPHONE, 5534 BROAD. 





SS sis PRERNR  s, get 








FRANK D. MOSES, 


Telephone, 204-A TRE NTON, N. a, Telephone, 204-A | 


Gonsrueting Engineet and Gontracter. 


Estimates Furnished on any kind of Work in Connection with Gas or Water Plants. 
SPECIAL ATTENTION GIVEN TO THE REMODELLING AND EXTENDING OF THE PROPERTIES OF WORKS NOT UP-TO-DATE. 


~~ CORRESPONDENCE SOLICITED. —..- 
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GEORGE ORMROD, Mangr. & Treas., Emaus, Pa. 
JOHN DONALDSON, Prest., Betz Bldg., Phila., Pa. 


EMAUS PIPE FOUNDRY. 


DONALDSON IRON COMPANY. BAUS, PA. 


CAT] TRON CASEWATER PIPE 





MANUFACTURERS or 


CAST IRON PIPE AND SPECIAL CASTINGS 


FOR WATER AND GAS. 
Also, FLANGE PIPE, LAMP POSTS, Etc. 


WARREN FOUNDRY AND MACHINE CO., 


Established 18356. Works at Phillipsburgh, N. J. 


New York Office, 160 Broadway. 


GO CAST IRON WATER AND GAS PIPE. 


FROM THREE TO FORTY-EIGHT INCHES DIAMETER. ALSO, ALL SIZES OF 


Flange Pipe for Sugar House and Mine Work. Branches, Bends, Retorts, etc., etc 

















GAS TAPPING MACHINES 


—FOR— 


Drilling and Tapping 
Pipe under Pressure 


WITHOUT ANY ESCAPE OF 
GAS. 
They are Strong and 
Compact. 


Size of Combination Drills 
and Taps % to 4-Inch. 


Machines Sent to any Gas 
Com ny, for Thirty 
ys’ Trial. 


Send for Circulers. 


Geo. Light, 


DAYTON, 0. 












CHARLES MILLAR & SON co.., aang Agents. Ut a0. N. Zz. 
#1 UTICA PIPE FOUNDRYCO. Pe 
er83 HPs 


c= 
ead 


JAST IRON PIPE and SPECIALS FOR WATER AND G 


Wholesale Eastern Agents AKRON VITRIFIED SEWER PIPE. 


SAFETY GAS MAIN STOPPER > COMPANY, 


For Shutting Off Gas in won” Temporarily 
during altera- 
ae “ tions and re- 


i 


D. 
































“THE MINER” 


Globe 


Street and Boulevard 
Lamps. 


Cheapest and Best 
THOUSANDS IN USE WITH 
INCANDESCENT BURNERS. 


Send for Catalogues. 


THOMAS T. W. MINER 


82l- Pen Ges N.Y. 











COAL TUBS. 


Self-Dumping and Self-Righting coal tubs with 
extra large wheels. Six sizes kept 
in stock for prompt delivery. 
C. W. Hunt Company, 


BODINE STREET, WEST NEW BRIGHTON, N. Y. 











GEORGE R. ROWLAND, 


Fermerly with the Continental iren Works. 


Draughtsman and Constructing Engineer. 


Drawings, Specifications and Estimates furnished for the con- 


struction of new works or alteration of old works. Spec- 
ial attention given to Patent Office drawings. 


Office, No. 245 Broadway, N. Y. City. 








GASHOLDER TANKS AND 


GAS WORKS MASONRY COMPLETE. 


Plans prepared and Estimates furnished at short notice. 


J. P. WHITTIER, 


238 Java Street, Brooklyn, N. ¥- 





J. F.Ww.TJoOst, 


CHEMICAL ENGINEER 


GAS MANUFACTURE, 


P. 0. BOX 2¢4%, PHILADELPHIA, PA. 


' combustion are 
3 | entirely separate 
from the water. 


| 








shut off in 30 pairs. : 3 :: 
seconds. : : : averrens SENT ON 









eS] 





Address: SAFETY GAS MAIN STOPPER CO., 1668 Park Ave., New York a. 


HOT WATER 


FOR BATHROOM AND KITCHEN 
is most easily, quickly and economically supplied by a 
=» Humphrey Crescent 
Instantaneous Water Heater. 


Prices range from $20 to $45. 
Every Heater GUARANTEED. 

















This is No. 2. 

Height, 36 inches. 

Diameter,12 “ 

Shipping wage, 
bs. 


Net ti. 50 Ibs, 
The products of 


Entire water sur- 
faces are tinned. 


' Price, $35.00. 


Set a heater for every gas con- 
sumer. You will please 
them and increase 
sale of gas at the 
same time. 


Send to-day for catalogue and discounts t 


HUMPHREY CO., 
Kalamazoo, Mich., 


The only manufacturers in the World of a COM- 
PLETE LINE OF INSTANTANEOUS 
WATER HEATERS. 





GAS ANALY ST’S MANUAL, 
By JAQUES ABAD Y, M. Inst. Mech. EF. 


(Incorporating F. W. Hartley's “ Gas Analyst’s Manual” and “Gas Measurement.”) 
Ninety-three Illustrations and Nine Folding Plates Bound in Handsome Half Leather. Price, $6.50 


For Sale by A. mM. CALLENDER & ‘ei, 42 Pine St., New York City. 








| 


oe = 


SS ZAReg ese ewe Dip, 


Man 
Apr 
May 
Tun 
luly 
lug 
Sept 
Jcto 
Vove 
Jece 


otal 





i= 


t¢ 





.50. 


May 8, 1905. 


Sucericat Gus Sight Aournal. 


745 








AMERICAN METER CO., 


i1EW YORK, st. Louis, 


PHILADELPHIA, san Francisco, 








PUBLIC LIGHTING 


TABLE. 








CHICACO, 
Photometrical and Experimental Apparatus. 




















PUBLIC LIGHTING 


TABLE. 


















































MAY, 1905. MaY, 1905. 
. Table No. 1 ’ Table No, 2. 
u able No. 1. ~ eas a ee 
& FOLLOWING TILE E NEW YORK CITY. 
= MOON. A ALL Nieut LIGHTtNe. 
8 __ 9 6 ae ae 
a sigl.. wre 
A 3 Light i ixtingnish. = < Light. Extinguish. 
= | S * PM, | aM. 
Mon.| 1] 7.30 pm} 4.00 am a | 1| 6.45 | 4.00 
di 21 7.30 0 Tu 21 6.45 | 4.00 
Se 3 ee prs W 2 | 3 | 6 45 | 4.00 
Ved. o 1.00 4.00 ; e¢ | o | ). a Of 
Thu. | 41 7.30Na} 4.00 he | 4} 6.45 | 4.00 
Fri. 5} 7.30 4.00 Yl 5| 6.45 4.00 
Sat. | 6] 7.30 4.00 Sat. | 6) 645 | 4.00 
Sun. | 7] 7.30 3.50 Sen |S) 6.55 | 3.40 
Mon. | 8} 7.30 3.50 — 8) 6.55 3.40 
‘Tue. | 9}10.30 3.50 : Tue 9 6.55 3.40 
Wed. |10|11.20 | 3.50 ig aa Wed. 10° 6.55 | 3.40 
Thu. |11}12.00 FQ) 3.50 ae aa Phu. |11) 6.55 | 3.40 
Fri, |12{|12.40 am} 3.50 Fri. | 12; 6.55 | 3.40 
Sat. |13] 1.10 3.50 sat. 113 6.55 | 3.40 
Sun {14} 1.50 3.40 + tam 7 7.00 3.30 
Mon. |15]| 2.30 3.40 Mon. |15| 7.00 3.30 
Tue. {16} 3.10 3.40 ‘Tue. 16 i 00 3.30 
Wed. |I7|Nol. |NolL. W ed. | 17) 7.00 3.30 
Thu. {18|No lL. "No L. hu. 18| 7.00 3.30 
Fri. JI9|NoL. |NoL. ‘ri. 119] 7.00 3.30 
Sat. |20] 7.40 pm|10.10 pm Sat. |20| 7.00 | 3.30 
Sun, |21] 7.50 it Ip Sun. }21} 7.10 3.15 
Mon. |22] 7.50 12.00 Mon. |22| 7.10 3.15 
Tue. |23] 7.50 12.40 AM Tue. 23| 7.10 3.15 
Wed. |24| 7.50 1.20 M ed. (24 7.10 3.15 
Thu, |25} 7.50 Le} 1.50 “ft hu. |25| 7.10 3.15 
Fri. |26] 7.50 2.20 ce ae | eo, Fri. 26 sn 3.15 
Sat. (27) 7.50 2.50 by ‘ Selb g _ : A. sat. |27| 7.10 #15 
San. 28 750 390 tye | % >] rm 28) 7.15 3.15 
29| 7.5 3 Ree Re: a 4165 275 
Mon. }29| 7.50 | 3.30 sae ‘style B Photometer a a | ce 
Tue. 30) 7.50 3.30 : . ss lue. 30} 7.15 | 3.15 
Wed. [31 | 7.50 3.30 : ate 3. _ For, Dark Room. %] Wed. i381}; 7.15 | 3.15 
TOTAL HOURS Picxf SETS * TOTAL HOURS 
DURING 1905. DU woah 1965. 


By Table No. 1. 


Hrs.Min. 
January ... . 240.50 
February. ..192.20 
March..... 207.00 
April.......175.10 
asides 161.00 
JORD cc00s. 139.50 
JU seen ses 149.00 
\ugust ....161.50 


september ..173.00 
Jetober.. . . 205.00 
November... 211.00 
Jecember . . 229.00 





Cotal, yr. .2245.00 












































lined Saleaiiner For hight ian. 


CIRCULARS SENT ON REQUEST. 





By Table No. 2. 


Hrs. Min 
January. ...423.20 
February. ..355.25 
March.....355.35 
April......298.50 
| pee 264.50 
SUB wesa2s 234.25 
a Ae 243.45 
August... .280.25 


September. 321.15 
October .. ..374.30 
November . — 40 





Total, yr. :3987.45 
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NEW YORK, 9 Libert Street. PHILADELPHIA, Broad and Arch Streets. 


BOSTON. 814 Beacon Buliding. ST. LOUIS, 712 Roe Bullding. 


CHICAGO, Foot of Orieans Street. 
SAN FRANCISCO, 712 Polk Street. 


WELSBACH STREET LIGHTING COMPAN\ 





Succes 


S271 WITT LL da ddd, 


>> 





- OF AMERICA .... 


cous.  WelShbach System 
“em Of Street Lighting, 


Which includes its specially DESIGNED AND PATENTED BURNER for 
STREET and PARK LIGHTING exclusively. 
Uniformly SUCCESSFUL in 150 Cities and Towns. 
By means of the Welsbach System of street lighting the superiority 
of GAS over electricity for street lighting has been fully demonstrated. 


POINTS OF MERIT: ° 


Economical, 
It is Attractive, 


sful, 


Up-to-date. 
IT LIGHTS THE STREET. 


Where there are no gas mains we can furnish an cqually good 
tight by our SELF-GENERATING NAPHTHA WELSBACH 
BURNER, and thereby supply a uniform light in all localities. 


Correspondence Solicited from Gas Companies and Others 
interested in Municipal and Outside Lighting. 











AN underlying principle in business is to show an increase each year---to grow. 
The astute dealer not only seeks to retain this year’s customers, but to attract 





new trade next year. 
The formula is simple--- 


THIS SHIELD 
IS THE 
WELSBACH 
TRADE MARK. WELS 


QUA 





BACH 
i 
Ese ¢ 





ITIS A 
GUARANTEE 
AND A 
PROTECTION. 


Sell Ihe Welsbach Brands. 








The imitation stuff is bad for the customer---which is bad for you. 
The genuine Welsbachs---Burners or Mantles--make satisfied customers-— 


keep customers---MAKE NEW ONES. 


And your profit isn’t merely dollars and cents. 





WELSBACH 


Broad:and Arch Sts., 


CO. 


9 
PHILADELPHIA. 
























\\ 


~YTne United Gas Improvement - Company, 


he 
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THE UNITED 
GAS IMPROVEMENT 
~ COMPANY 


For the Year Ending December 3lst, 1904, has been Awarded 
Contracts for 45 Sets of 


Standard jJouble-Superheater Lowe Water (as Apparatus. 


PARTIAL LIST OF PLACES: 


Harrisburg, Pa. 

Pelham, N. Y. 

Reading, Pa. 

Augusta, Me. 

Bangor, Pa. 

Woonsocket, R. I. (2d contract). 
Brooklyn, N. Y. (4th contract). 
Cincinnati, O. (2d contract). 
Scranton, Pa. (3d contract). 





New York City (14th contract). 
New Haven, Conn. (2d contract). 
Watertown, N. Y. 

Tampa, Fla. (3d contract). 
Westchester, N. Y. (3d contract). 
Bridgeport, Conn. (2d contract.) 
St. Paul, Minn. (2d contract). 
Springfield, Mass. (2d contract). 





Lynn, Mass. (5th contract). 
Rochester, N. Y. 

Battle Creek, Mich. 
Mechanicsburg, Pa. 
Excelsior Springs, Mo. 
Bristol, Conn. 

Jersey Shore, Pa. 
Vicksburg, Miss. 


ns Ms . 9 5 » @ « 6 « © #6 db © © © © © wes 8 we 5 45 
TOTAL DAILY CAPACITY, 1904, . . «© - - «© «© © © 


TOTAL SETS TO DATE, 


TOTAL DAILY CAPACITY, ....... te 


. ». 56,325,000 cubic feet. 


ee ee ae eee 553 
. .« 419,180,000 cubic feet. 


Broad and Arch Streets, Philadelpbia. | 
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Established 1858. Incorporated 1890, 


Cuas. E. Gregory, ay Davin R. Daty, V.-Prest. & Treas, 
D. ABERNETRY, Sec. 


J.H. Gautier &Co. 


Greene & Essex Streets, 
Jersey City, N. J. 


=a 
MANUFACTURERS OF 


CLAY GAS RETORTS, FIRE CLAY TILES, 
FIRE BRICK and FIRE CLAY SPECIALTIES. 


20s — 

Ground Fire Clay, Fire Sand and Cround 
Fire Brick in Barrels and Bulk. 

202 8 — 


SOLE MANUFACTURERS OF THE 


FLEMMING GENERATOR GAS FURNAGE 
Brooklyn Fire Brick Works, 


OFFICE AND WORKS: 
‘gs VAN DYKE ST., BROOKLYN, N. Y. 


MANUFACTURERS OF 


CLAY GAS RETORTS & SET- 
TINGS, GENERATOR LIN- 
INGS. SPECIALTIES. 




















Established 1846. 


NATIONAL PYROGRANIT GONPANY, AD mrWeber Sam: 


Fire Brick, Tiles Marat Fire Brick and Ename'ed 
Special Shapes, elc,| Clay Retort Works. 


Weber, on the Raritan River, Midd!esey 
County, N. J. 








NEW YORK OFFICE: GENERAL OFFICES : Park Row Bldg,, N.Y. city 


17 Battery Place, New York. 


ed 


ERECTION OF 


Modern Coal Gas Plants, 


With either Horizontal or Ineclin 

Lietorts, Half-Depth and Ful 
Depth Recuperative Furnace 
Adam Weber Patents. 


WORKS: 
South River, 'N. J. 











— —<_ 


MODERN BENGH HONOR. 
Consulting Engineer “774 aa tine Brick Ge 


DAVID LEAVITT HOUGH, 





AND Deser pons Gniaa Fir 
Clay, Ground Fire 
CONTRACTOR, Brick in Bulk 


PARK ROW BUILDING, N. Y. or Barrels. 








aac Cc. i ‘President. 


eke anor. JAMES GARDNER, JR., CO., 


ESTABLISHED 1864. PETER YOUNG, Secretary and Treas, 
Address ail communications to 
JAMES aaa JR,, CO., Room se Lewis Bidg., 
PITTSBURGH, PA 


Successor to WILLIAM CARDNER & SON. 


Fire Clay Goods for Gas Works. 











HENRY MAURER & SON, 


(ESTABLISHED 1856.) 


by EXCELSIOR FIRE BRICK & CLAY S 


ETORT WORK 


WORKS, Perth Amboy, N. J. 
OFFICE, 418 to 422 East 23d St., N. Y. 


Clay Gas Ketorts, 


BENCH SETTINGS, 
Fire Brick, Tiles, Etc. 


GEROULD'S IMPROVED RETORT CEMENT 


A Cement-of great value for patching retorts, putting on 
mouthpieces, making up all bench-work joints, lining blast 
furnaces and cupolas. s cement is mixed ready for use. 
Economic and Gareent in its work. Fully warranted tostick. 

Price List, f.0.b. BLOOMINGTON, INDIANA. 

In Casks, 400 to 800 unds, at 5 cents r pound. 

In Kegs, 100 to 200 i, *6 “ Re 

In Kegs less than 100 * ae 


C. L. GEROULD, BLOOMINGTON, IND. 


For orders East of Buffalo, N. Y., or Pittsburg, Pa.. freight 
will re pald to these points. 








THEo. J. Smits, Prest. J. A. Tay or, Sec 
A. LamB.a, Vice-Prest. and Supt. 


BALTIMORE 


RETORT & FIRE BRICK CO, 


MANUFACTORY A? 


LOCUST POINT, BALTIMORE, MD. 


THE ECONOMICAL 
GAS APPARATUS  GONSTRUGTION 
COMPANY, LIMITED, 


Consulting Engineers. 


Builders of UP-TO-DATE. 


sag ee ‘and. Water Gas Clay Retorts, Blocks & Tiles 








—— FIRE BRICK, FIRE CLAY, 
Recetas AND FIRE CEMENT. 


AND ESTIMATES 
PREPARED. | 


Our Improved Half and Full Depth 
Benches have been Adopted b) 
Many Gas Companies. 





AMERICAN OFFICE: 





| 
| WALDO BROS., 102 MILE ST., BOSTON, » 49S. 
269 Front St., East, Toronto, Canada. | 


Sole Agents for New England State 





\1 





i ethteoa§ DELL, - 
Preéidént and Sead eer, 


MISSOURI FIRE BRICK CO,, 


is 


ESTABLIS 
1882. 


——— MANUFACTURERS OF 





Gas Retoits, Bench Settings, Fire Brick, Cupola Linings, Et: 


City Office: 


We are the Exclusive Agents for the Mitchell Patent Benches, Constructed with Half or F’ : 
Depth Furnaces, to Burn either Coal or Coke, and Arranged for Front or Rear Clinkering. The 
—_ is the Original Coal Firing Bench. 


“YOUR CORRESPONDENCE IS RESPECTFULLY SOLICITED. 





We also Erect Plain Benches with One to Six 


411 Olive Street, 
Continental Bank, 


te LOUIS 
MO. 








\} 


|| 


| 
: 


T1 


dil 
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Bronder Patent Stoking Machinery. 


Th ee-Scoop and Three-Rake Charging and Discharging Machines are operating in New York, Newark, 
N. J., Philadelphia, Worcester, Mass., Mt. Vernon, N. Y., Toronto and Montreal, Canada. 

Foi r=Scoop and Four-Rake Charging and Discharging Machines are operating in Detroit, Mich. 

These are the only machines that will draw or charge simultaneously 3 or 4 retorts (vertically) and handle 
from 42 to 60 retorts in from 25 to 30 minutes, lid opening and closing and filling of furnaces included. 

Hot Coke Conveyor, Quencher and Steam Exhauster, operating in Toronto, Canada, working in water- 
sealed flue, rollers being protected from heat and grit. 


COAL CRUSHERS, CONVEYORS AND BINS, TURNTABLES FOR MACHINES, 
Lavor-Saving Machines for Handling Coal and Coke from Coal Cars to Coke Yard or Bins, a Specialty. 
De Cc}. A. BRON DER, _...-_[| 


contracting EBEnNneginecr and Builder, 
229 BROADWAY, NEW Yorn kz. 


‘CONNELLY IRON SPONGE AND GOVERNOR CO, 


Design, Construction and Extension of 


COAL OR WATER GAS PLANTS, 


Automatic, Balance, High Pressure and Service ——_— 


Roots Improved Gas Exhausters, 


Iron Sponge, Purifying [Material for Gas Purification Jones Jet Photometers 
Pressure Registers, etc., 


INSTALLATION OF SMOKELESS TAR BURNING SYSTEM, 





\\ 











Wide Experience in High Pressure Installation and Extension, 
GAS SPECIALTIES. 














395 Broadway, 295 West 22d Street, 
NEW YORK. CHICACO, ILLS. 
ARTHUR R. CRUSE, President. FRANK FLAVELL, Secretary. AARON E. KEMPER, Treasurer. 





Cruse-Kemper Company, 


PHILADELPHIA OFFICES: Stephen Girard Building. - - WORKS: Ambler, Pa.. 


es Manufacturers of 


Triple, Double and Single-Lift Gasholders, 


With or Without Metal Tanks, 


™ Hj Oil and Water Tanks, Purifier Covers, General Plate Metal Work, and Steel 
Water Towers. 


ASS. aan Plans, Specifications and Estimates Promptly Furnished on Request. 





Reinforced Concrete Construction for all Purposes, 








\1 





™ Practical Photometry, | 
Chollar’s System of Gas Purification. paige ce 
ws THE PURIFIED GAS REVIVES THE FOULED OXIDE. £4 Se 





FOR SALE BY 











= =a — OOOO — — EE 42 Pine St., New York City. 


A. M. CALLENDER & CO., 
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JAMES D. PERKINS, President. F. SEAVERNS, Treasurer. 


THE PERKINS COMPANY, 


228 and 229 Produce Exchange, New York City. 


Ocean Mine Youghiogheny Gas Coal, 
Old Kentucky Shale and 0. K. Boghead. 


SHIPMENTS FROM NEW YORK, PHILADELPHIA, BALTIMORE AND NORFOLK. 


BERWIND-WHITE COAL MINING COMPANY'S 
Ocean Westmoreland Gas Coal. 


> STRIGTLY High Grade. .... 
aapeens Carefully Prepared, 


For Gas Making or 
Heavy Steaming. , 


A. GC. M. AZOY; General Agent, 1 Broadway, New York. 




















Washington Building, New York. 
Betz Building, Philadelphia. 











WE ARE READY 


TO DEMONSTRATE | THE SUPERIORITY 
ITHFEREYY PULVERIVSZERS 


By 


FREE CRUSHING 
TESTS. 





A Few Strong 
FEATURES: 
Accessibility of 
Working Parts. 
Substantial 
Pillow Blocks. 


Material Partly 
Crushed in 


Suspension. 


we er 5 A 
Changes of Parts. 





Price, $1.00. 
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Catalogue No. 30 


contains full in- 1.Y. 
formation. Mailed A. M. CALLENDER & CO., 42 Pine Stree! N.Y 


free with others —_— 














on - a 
- TRUCTION 
ELEVATING- SELF-INS CTIO 


CONVEYING, ‘ f ; 
showing outer and 1a ac power fm For Students in Gas Manufac'urt 


TEE JEFFREY MEG. CO., cOLuMBus, OHIO, U. S. A. Price, $1.40, For Sale by 
New York, Pittsburg, Chicago, Denver, Charleston, W. Va. fobs 
. - a A. M. Callender & Co, 


42 Pine Street, New York City. 
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FRED. BREDEL, President. WM. O. VILTER, Vice-President. 0. W. GREENSLADE, Secretary and Treasur: . 


FRED. BREDEL COMPANY, 


BN GIN BERS AND BUI DTHOARS OF GAS PFPULANTS. 
Inclined Benches, own system, Recuperative Furnaces, Exhausters, Exhauster Governors, Condensers, Washers, Coolers W* 
Purifying Plants, Purifiers, Oxide Elevators, Hydraulic and Dry Coke Conveyors. 
Special EXigh Grade Material for MRecuperative Furnaces. 


Licensees for ARROLL-POOLIS Charging and Discharging Machines and FRONHAUSER Coke Conveyors. OFFICE, 405 KEENE ST., MILWAUKEE, wis. 





















1 





et, N.Y: 
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KELLER ADJUSTABLE 
COKE om | 


Strong, Simple, Durable. Will 
Crush any Size Desired. 


Cc. M. KELLER, 

Sec. & Supt. Gas Lt. & Coke 0o., | 

Columbus, Ind. | 
Oorrespondence Solicited. 


BAXTER & YOUNG, 


CONTRACTING AND CONSULTING 
GAS ENGINEERS. | 














Examination and Values Ascertainec of 
Artificial and Natural Gas Properties. 


Artificlal and Natural Gas 


Mains Furnished and Laid | 


| Principal Office, 224 South 3d St., Phila., Pa, 


~ SUN COMPANY, 


GAS PROPERTIES PURCHASED. 


OFFICE : WAYNE COUNTY BANK BUILDIXG, 
DETROIT, MICH. 





Roo ns 201 & 202. 











Geo, Shepard Page’s Sons, 
GAS MAGHINERY. 


Correspondence Solicited. 
180 Fulton Street, New York City. 


ELECTRIC GAS LIGHTING. 


How to install electric gas igniting apparatus, includ 
ing the jump spark and multiple systems for use in 
houses, churches, theaters, halls, schools, stores or 
any large building. Also, the care and selection of 
suitable batteries, wiring and repairs. 


By H. 8. NORRIE. 


Price, 50 cents. Orders may be sent to 
A. M. CALLENDER & CO., 42 Pine 81. N. ¥ Cry. 


POOLE ON FUELS. 


THE CALORIFIC POWER OF FUELS. 
By HERMAN POOLE, F.C.S8. 














Second Edition. Price, $3- For Sale by 


A.M. CALLENDER & CO., 42 Pine St, N.Y. City. 


Henry WHARTON, 
Assistant § »cretary. 


Epmunp H. McCutiover, Cuas. F. GopsHALL, H. C. Apams, 
President. Treasurer. Secretary. 


THE WESTMORELAND GOAL CO. 


Chartered 1854. 


_ Mines situated on the Pennsylvania and the Baltimore 
and Ohio Railroads, in Westmoreland County, Pa, 





POoiInTs OF SHIPMENT: 


PHILADELPHIA, BALTIMORE, SOUTH AMBOY, N. J., 
WATKINS (SENECA LAKE), N. Y. 





Since the commencement of operations by this Company its well-known 


Coal has been largely used by the Gas Companies of New England and the 
COMPLETE GAS WORKS ERECTED. | 


Middle States, and its character is established as having no superior in gaa 
| giving qualities, and in freedom from sulphur and other impurities, 

















PRODUCER, REFINER, SHIPPER AND EXPORTER OP 
Petroleum and All Its Products. 


Pittsburg, Pa., and Philadelphia, Pa. 














Gas Oil, Gas Naphtha, 
Refined Oil, Lubricating Oils. 


Toledo, O., and PittsHnurg, Pa. 





“THE SUN OIL CO. 














~ FERROINCLAVE FIREPROOF ROOFING. — 


DESCRIBED IN OUR FERROINCLAVE PAMPHLET. 


The Brown Hoisting Machinery Co., 


New Work. Cleveland. FPittaburs. 





Light, Cheap, Not Injured by Steam or Sulphurous Gases. 








PRACTICAL HANDBOOK ON 


GAS HNGINES, 


With Instructions for Care and Working of the Same, 


By G&G. LIBCHRF ELD, C.EBE. 


Translated with Permission of the Author, GEO. M. RICHMOND, M.H. 


aw PRICE, $1.00. 


A. M. CALLENDER & CO., 42 Pine Street, New York City. 
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DAVIS & FARNUM MFG. CO.. 
Principal Office and Works, Waltham, Mass, 


Single, Double and Triple-Lift Gasholders of any Capacity. Tubular 
Pipe and Sinuous Friction Condensers of all Sizes. 














Steel Tanks for Gasholders, Iron Roof Frames and Floors 
, Purifying Boxes, Center Seal or Valve Connections, 
Bench Work, Reversible Lime Trays. 


Self-Sealing and Pressed Steel Mouthpiece Lids. 








plete Gas Works. 





Special Castings of all Descriptions. 


i | PERF EGT sit meter 








obviates most ofthe troubles of the gas office. No complaints about overcharge 
or.fast meters. No bad bills. The consumer gets just what he pays for. As to 
the perfect meter, the Reeves attachment solves the problem. If you are not yet 
using them, permit us to send you the evidence. Will refer you to large gas com- 
paniés using thousands of our attachments and who in over 3 years have not re- 


turned |-for any fault. Sample attachment at our expense. 
Pig a REEVES MFG. CO., New Haven, Conn. 


Coke Barrows, Coal Wagons, and all Apparatus Requisite for a Com- 


Also, Gas and Water Pipe, Flanged Pipe, Sugar House Work, and 





Prt 





OAERR MURRAY MANUFACTURING COMPANY, 


Engineers and Manufacturers 


APPARATUS FOR COAL GAS PLANTS, 


SINGLE AND DOUBLE-LIFT GASHOLDERS 
AND STEEL TANKS, 


Latest Improved 


ROTARY EXHAUSTERS, P. & A. TAR EXTRACTORS. 


AMMONIA WASHERS, 


CONDENSING, SCRUBBING #® PURIFYING APPARATUS 


Street Specials and Valves. 


A DDRRESS: 


KERR MURRAY MANUFACTURING COMPANY, i"°™" wav" 
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PATENT STANDARD WASHER-SCRUBBER. 











The best apparatus for the extraction of all Ammonia and a large proportion 
of Carbonic Acid and Sulphureted Hydrogen. The Scrubber has been materially 
improved and is provided with patented Wooden Segmental Grids, instead of 
Metallic Discs, thus reducing the weight on shaft and power for operating same 


Coal and Water Gas Installations of the Most Modern and Complete Types, 


BENCHES WITH INCLINED RETORTS. 


System Stettiner Chamotte Fabrik, Actien Gesellschaft, of Stettin, Germany 


GASHOLDERS OF ALL SIZES. 


General Western Agents, THE LLOYD CONSTRUCTION CO., of Detroit, Mich, 


QUINTARD IRON WORKS, 
nF. Paumer, [{UMPHREYS & GLascow, 


Foot of 12th St. & East River, New York, CONSULTING ENCINEERS. 


BANK OF COMMERCE BLDC., 








ARTHUR G. GLASGOW, M.E., M. Inst.C. E. 


MANUFACTURERS OF 


38 VICTORIA STREET, 
31 Nassau Street, ee London S.W., 
GAS APPARATUS. New York: England. 
Complete Works Erected. 


ADVICE AS TO EXTENSION AND RECONSTRUCTION OF 
CAS AND ELECTRICITY PLANT. 








COMPLETE EXAMINATIONS MADE. 
FREDERICK W. FLOYD, Engincor. PROPERTIES PURCHASED. 
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R. D. WOOD & CO., 


42400 CHESTNUT saictiechcomiamptiag A Re ot ns SEA 


Cas Power Plants with rroducers, 


The best Producers for either Bituminous, 
Anthracite Coal or Lignite. Less labor 
required and less waste “than in any other 
Producer. Send for Pamphlet. : : 
CAST IRON PIPE. 


HYDRAULIC TOOLS. HYDRAULIC OPERATING VALVES. 











J. S. DE HART, JR., President. R. K. WEHNER, Treasurer. A. F. WEHNER, Secretary 


ISBELL-PORTER CoO., 


ENCINEERS AND CONTRACTORS FOR THE 


Construction and Extension of Gas Works. 


TOTAL ROTARY AMMONIA SCRUBBERS SOLD: 


129,556,000 Cubic Feet Daily Capacity. 
TOTAL WALKER TYPE TAR EXTRACTORS SOLD: 


40,100,000 Cubic Feet Daily Capacity. 
OFFIGE AND WORKS: Bridge and Ogden Streets, Newark, N. J. 


Double Gate Valves. 


A LARGE STOCK ON HAND READY FOR PROMPT SHIPMENT. 


These valves are provided with double discs or gates, and are 

tight with the gas pressure on either side of them. 

“The discs are so arranged as to be free from their seats when be- 
ing opened or closed, and are operated by a quick-acting mechan- 
ism. The valve stem extends outside of-the bonnet, and serves as 
an index, showing whether the valve is closed or open, and the 
amount of opening. They are made of the following dimensions: 




















Size. | 8 Inches. 10Inches 2 Inches | 16 Inches, |20 Inches. | z4tnches | 30 Inches. [36 Inches 








Diameter of flanges.....| 13 inches. srtmabea jn toi 2244 inches.|27 inchea|3. inches. |3:34 inche s|44 in ches 








Face to face of flange.. .| 12 inches. |'2 inches.|12 inches |i4 inches |17 inches |20 in aches [21 nch ns a ches 














For price and other london, apply to 


THE CONTINENTAL IRON WORKS, 
NEW YORK (BOROUGH OF BROOKLYN). 





P. 0. STATION G. 


(rectory of American Gas Companies, 1904. sanscssee-oe 
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THE STACEY MANUFACTURING COMPANY, 


MANUFACTURERS AND BUILDERS OF 


| GASHOLDERS AND STEEL TANKS | 


OF ANY SIZE AND DESCRIPTION, 
AND ALL IRONWORK AND MACHINERY REQUIRED IN A GAS PLANT 
Also Oil Storage Tanks, Steel Roofs, Stand Pipes, Etc. 


We also manufacture Lamp Posts, Gas Valves, all size and shape Castings, Etc. 
Makers of Apparatus for THE CHOLLAR PROCESS OF PURIFICATION. 
Plans, Specifications and Estimates Cheerfully Furnished on Request. 

















GENERAL OFFICES AND WROUGHT a Prrestaxetnageeenciagi 





FOUNDRY AND CAST IRON WORKS: 
No. 239 Mill Street, CINCINNATI, OHIO, ‘Phone, ‘** West 690.” 


RITER=CONLEY COMPANY, 
GASHOLDERS, with or without Steel Tanks. 


Purifiers, Condensers, Scrubbers, Oil Tanks, Smoke Stacks. 
STEEL ROOFS and BUILDINGS. 


PLATE AND STRUCTURAL WORK OF EVERY DESCRIPTION. 


GENERAL OFFICE: Pittsburg, Pa. EASTERN OFFICE: 39-41 Cortlandt St., New York City. 


J. ALEX. MAYERS, 


INO. SG PINE ST. - - NEW YORE cry, 


GAS ENGINEER AND CONTRACTOR 


in- FOR THE BRECTION OF 


“| |COMPLETE GAS WORKS| | 


= OR ANY PART THEREOF. 


CORRESPONDENCE PFPROMYPTI YT ANSWERED. 





























PRACTICAL PHOTOMETRY, The Gas Engineer's 
Laboratory Handbook, 


” By JOHN HORNBY, F.LC. : 
& 
f 


By WiTTrTAM JosEYPxst DibBwoiNn, 











PRICE, $3. FOR SALE BY 


Price, $2.50. | 
A. M. CALLENDER & CO., 42 Pine Street, New York City. (A.M. CALLENDER & 00., 42 Pine St., N. ¥. City. 
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Deily & Fowler, 


39 Laurel Street, Philadelphia, Pa. 


‘ESTABLISHED 1842), 





aa BUILDERS OF mm 


GASHOLDERS, 


Single-Lift or Telescopic, 


With or Without Steel Tan Es. 


Oil Storage Tanks, Water Tanks, Ete. 


ESTIMATES CHEERFULLY FURNISHED. 
CORRESPONDENCE SOLICITE)). 














The contract was campleted and the 
Capacity of Holder, 600,000 cu. ft.’ 


r 
be 


©. hd Aimed 


ee 


% The order for this Triple-Lift Holder and Steel Tank was received by the Logan Iron Works 


from the Union Gas Light Company, of East New York. 
Holder was in actual use in 90 days from receipt of order. 
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Brookiyn,N.Yy., 


MANUFACTURERS OF 


Single or Multiple-Lift 


GASHOLDERS, 


Complete, with Steel Tanks. 


Ore 
OLAX 


4 
e 
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==? BENCHES, SCRUBBERS, 
) CONDENSERS, 
PURIFIERS, IRON ROOFS, 


AND*¢ALL PARTS OF 


GAS WORKS APPARATUS. 





Contractors for 
Complete Works. 








FREDERIC EGNER, 


Gas BEingegeine OPT, | How to install electric gas igniting apparatus, including the jump spark and multi) | 
NORFOLK, VA., 
May be consalted with reference to estimates of cost for 


new, or appraising actual value of existin 


utility of proposed or patented processes 
power to capitali- 


relative earnin 
zation, an 


management. 


g works; 


| 





ELECTRIC GAS LIGHTING. 


systems for use in houses, churches, theaters, halls, schools, stores or any large buildi 
Also, the care and selection of suitable batteries, wiring and repairs. 
By HX. Ss. NORRIE. 


Price, 50 Cents. Ordere may be sent to 


A. M. CALLENDER & CO., - - - 42 PINE STREET, NEW YORK CITY. 
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Established 1854. 


D. McDONALD & CO., 


MANUFACTURERS OF 


WET AND DRY METERS, STATION METERS AND METER alate 


ALSO MAKERS OF 


THE GLOVER PREPAYMENT METER. 








The amount of gas delivered for 


the coin can be instantly and The gas registered agrees abso- 


positively changed without re- lutely with the amount pur- 


moving the meter or replacing chased by the coin 


any parts. 





WE HAVE MADE AND SOLD IN THE UNITED STATES 


OVER 120,000 OF THESE METERS, 


ALL OF WHICH ARE GIVING PERFECT SATISFACTION. 


Correspondence Solicited. 


561 West Forty-seventh Street, | 51, 53 & 55 Lancaster Street, | Jefferson and Monroe Streets, 
NEW YORK. ALBANY, N. Y. CHICACO. 





GAS METE 


The Kind You Want 


PITTSBURGH METER 





i ~ 









COMPANY 


ulti) ‘¢€ 
ildin. 2 
PITTSBURGH PA. 
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We Have Sold Over 50,000 of Our 


PREPAYMENT GAS ME TERE 
IN NEW ENGLAND. 


We Have Fitted Up Over 10,000 Idle Regular Meters with Our 


PREPAYMENT ATTACH MEN T. 
Can be Attached to Any Make of Meter. 


NATHANIEL TUFTS METER COMPANY, i°"ssze% sxt5°" 
MARYLAND METER CO., 


BALTIMORE, North and Saratoga Streets. CHICAGO, 88 to 92 Jackson Boulevard. 














CONSUMERS’ AND STATION METERS, PRESSURE GAUGES, ETC. 





SPECIAL ATTENTION GIVEN TO ALL REPAIR WORK. 





“Have you Seen our Complaint Meter?” 











WHEN YOU SEND REPAIRS TO US 
They can be changed to Prepayment, Prepayment and Beal Straight- 
reading, or Beal Staight-reading only. Good job. Good time. Good 


mame NS EYSTONE METER 60. Ryerson, Pa 











DETROIT STOVE WORKS 


“Largest Stowe Plantin the World” 
MANUFACTURES AND SELLS 


DETROIT JEWEL GAS APPLIANCES : 


; 
FOR COOKING and HEATING, se. 


All about which is told in a fine and strictly “to-the- 
point” catalog, sent upon request to Gas Companies. 












DETROIT, MICH. CHICAGO, ILLS. 
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AMERICAN METER CO.. 


NEW YORK, st. tovis, PHILADELPHIA, san Francisco, CHICACO, 


Wet and Dry Gas Meters, Station Meters, Meter Provers, 
Photometrical Apparatus, Gauges, 


PREPAYMENT METERS, 


REGULAR METERS REFITTED WITH PREPAYMENT ATTACHMENTS. 


HELME & McILHENNY, 


Mstablished is4s. 1339 to 1349 Cherry Street, Philadelphia, Pa. 


MANUFACTURERS OF 


Wet and Dry Gas Meters, Station Meters, Provers, Gauges, Ete, 


aa ——_M ETERS REPAIRED __... 


PREPAYMENT GAS METERS. 


Our Own Patents. Strong. Simple. 


METRIC METAL COMPANY, 


MAKERS OF 


GAS METERS for NATURAL and ARTIFICIAL GAS. 


Special Attention given to Repairing METERS of all Makes 


May 8, 1905. 

















PROMPT ATTENTION. CORRESPONDENCE SOLICITE!). 














FACTORY AT ERIE, PA. 








BSCE RPEPTsS FROM DECISIONS 


—OF THE— 


BOARD OF GAS COMMISSIONERS of the COMMONWEALTH OF MASSACHUSETTS, 


Mr. E. H. YORKE, _ 7 NEw Haven, Conn., Dec. 1, 1898. 
Dear Sir: Iam in receipt of a copy of “Excerpts from the Decisions of the Board of Gas Commissioners,” which is a handy 


compilation in book form of extracts from the most recent decisions of the Gas Commission of Massachusetts. 

I note that most of these extracts are broad and safe-guiding precepts, which apply with equal force to one Company as to another. 
The 18 years’ existence of the Board of Gas Commissioners, with its unusual opportunities for acquiring information, have justly made it 
& Ligh and safe authority in all matters pertaining to the management, obligations and rights of Gas Companies. Your little book will 
se: ve as a valuable reference library in settling legal complications which often arise between a GaseCompany and its customers. 

Yours truly, (Signed) 





F. C. SHERMAN, Superintendent. 





Ke A 28-page Pamphlet, containing the cream of this Board’s decisions as to the proper management of Gas Companies. 


Compiled by E. H. YORKE, Price, $1.00. Address, . 


A. M. CALLENDER & CO., 42 PINE ST., NEW YORK CITY. 
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This is a photograph of a 3-light regular | This is the same meter afte has t 
meter out of a lot of meters received } repair. d and converted into 
from the Coatesville Gas Co., Coatesville, | a new prepayment 

Pa., to be repaired and converted into | ' prepay 
prepayment meters. | meter. 





If you have some ordinary meters to be repaired, send them to us 
and let us repair and convert them into prepayment meters. § : 
They will be a source of satisfaction and profit to you. 


JOHN J. GRIFFIN & Co. |. 


I513 TO 1521 RACE STREET, 


559 West 47th Street, PH } LA DELPHI Jefferson and Monroe Streets Twer 
NEW YORK. f \. CHICAGO. 


OVER 170,000 OF THE POSITIVE PREPAYMENT METERS ARE IN USE IN§ «.. 
THE UNITED STATES. {i 


May 17% 
Che ? 


SEND FOR OUR BOOKLET. cin 








